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	TAMILNADU STATE COUNCIL FOR HIGHER EDUCATION,  CHENNAI – 600 005


	CHOICE BASED CREDIT SYSTEM AND LEARNING OUTCOMES-BASED CURRICULUM FRAMEWORK BASED B.A. ECONOMICS SYLLABUS

	Programme:
	U.G. 

	Programme Code:
	

	Duration: 
	3 Years(UG)

	Programme Outcomes:


	PO1: Knowledge of Economics: Ability to understand Economic Theories and functioning of Economic Models. To develop an adequate competency in the Economic Theory and Methods.

PO2: Analytical Reasoning and Critical Thinking: Critically Analyze and assess the way in which economists examine the real world to understand the current events and evaluate specific proposals.

PO3: Logical Reasoning and Quantitative Ability: Ability to understand how to collect and analyse data and use empirical evidence to evaluate the validity of hypothesis, using Quantitative Methodology and conduct data analysis to interpret results.

PO4: Communication and Research Skills: Communication and Research related skills. Developing a sense of capability for relevant/appropriate inquiry and asking questions, synthesising and articulating and reporting results and to efficiently communicate thoughts and ideas in a clear and concise manner.

PO5: Gender, Environment and Sustainability: Comprehend the Environmental issues and Sustainable Development and strive to achieving economic and social equity for women and be Gender Sensitive.

PO6: Employability and Leadership Skills: Become empowered individuals to be employed in various positions in industry, academia and research and have the potential to become Entrepreneurs and take leadership roles in their chosen occupations and communities.

PO7: Social Interaction: Acquire the ability to engage in relevant conversations and have the ability to understand the views of society that would help initiate policy making.

PO8: Digital Literacy and Lifelong Learning: Capability to use ICT tools in a variety of learning situation and use appropriate software for analysis of data - Ability to acquire Knowledge situations and skills for life through self directed learning and adapt to different learning environments.

	Programme Specific Outcomes:


	PSO1: To enable students to apply basic microeconomic, macroeconomic and monetary concepts and theories in real life and decision making.

PSO 2: To sensitize students to various economic issues related to Development, Growth, International Economics, Sustainable Development and Environment.

PSO 3: To familiarize students to the concepts and theories related to Finance, Investments and Modern Marketing.

PSO 4: Evaluate various social and economic problems in the society and develop answer to the problems as global citizens.

PSO 5: Enhance skills of analytical and critical thinking to analyze effectiveness of economic policies.


	
	PO 1
	PO2
	PO3
	PO4
	PO5
	PO6
	PO7
	PO8

	PSO 1
	Y
	Y
	Y
	Y
	Y
	Y
	Y
	Y

	PSO 2
	Y
	Y
	Y
	Y
	Y
	Y
	Y
	Y

	PSO3
	Y
	Y
	Y
	Y
	Y
	Y
	Y
	Y

	PSO 4
	Y
	Y
	Y
	Y
	Y
	Y
	Y
	Y

	PSO 5
	Y
	Y
	Y
	Y
	Y
	Y
	Y
	Y




3 – Strong, 2- Medium, 1- Low

Highlights of the Revamped Curriculum:

· Student-centric, meeting the demands of industry & society, incorporating industrial components, hands-on training, skill enhancement modules, industrial project, project with viva-voce, exposure to entrepreneurial skills, training for competitive examinations, sustaining the quality of the core components and incorporating application oriented content wherever required.

· The Core subjects include latest developments in the education and scientific front, advanced programming packages allied with the discipline topics, practical training, devising mathematical models and algorithms for providing solutions to industry / real life situations. The curriculum also facilitates peer learning with advanced mathematical topics in the final semester, catering to the needs of stakeholders with research aptitude.  

· The General Studies and Mathematics based problem solving skills are included as mandatory components in the ‘Training for Competitive Examinations’ course at the final semester, a first of its kind.

· The curriculum is designed so as to strengthen the Industry-Academia interface and provide more job opportunities for the students.

· The Industrial Statistics course is newly introduced in the fourth semester,  to expose the students to real life problems and train the students on designing a mathematical model to provide solutions to the industrial problems.

· The Internship during the second year vacation will help the students gain valuable work experience, that connects classroom knowledge to real world experience and to narrow down and focus on the career path. 

· Project with viva-voce component in the fifth semester enables the student, application of conceptual knowledge to practical situations. The state of art technologies in conducting a Explain in a scientific and systematic way and arriving at a precise solution is ensured. Such innovative provisions of the industrial training, project and internships will give students an edge over the counterparts in the job market.

· State-of Art techniques from the streams of multi-disciplinary, cross disciplinary and inter disciplinary nature are incorporated as Elective courses, covering conventional topics to the latest - Artificial Intelligence.

Value additions in the Revamped Curriculum:

	Semester
	Newly introduced Components
	Outcome / Benefits

	I
	Foundation Course

To ease the transition of learning from higher secondary to higher education, providing an overview of the pedagogy of learning Literature and analysing the world through the literary lens

gives rise to a new perspective.
	· Instill
confidence among students

· Create interest for the subject

	I, II, III, IV
	Skill Enhancement papers (Discipline centric / Generic / Entrepreneurial)
	· Industry
ready graduates

· Skilled human resource

· Students are equipped with essential skills to

make them employable

	
	
	· Training on language and communication skills enable the students
gain
knowledge
and

exposure in the competitive world.

	
	
	· Discipline centric skill will improve the Technical knowhow of solving real life

problems.

	III, IV, V & VI
	Elective papers
	· Strengthening
the domain knowledge

· Introducing


the stakeholders
to
the State-of Art techniques from   the
streams of multi-disciplinary, cross disciplinary and inter disciplinary nature

· Emerging
topics
in higher

education/ industry/ communication network / health sector etc. are introduced with

hands-on-training.


	IV
	Elective Papers
	· Exposure to industry moulds students into solution providers

· Generates Industry ready graduates

· Employment opportunities enhanced

	V Semester
	Elective papers
	· Self-learning
is enhanced

· Application of the concept to real situation is conceived resulting

in tangible outcome

	VI Semester
	Elective papers
	· Enriches
the
study beyond the course.

· Developing a research framework
and
presenting
their

independent
and

intellectual
ideas effectively.

	Extra Credits:

For Advanced Learners / Honors degree
	· To cater to the needs of peer learners / research

aspirants

	Skills acquired from the Courses
	Knowledge,
Problem
Solving,
Analytical

ability, Professional Competency, Professional Communication and Transferrable Skill


Credit Distribution for UG Programmes 

	Sem I
	Credit
	H
	Sem II
	Credit
	H
	Sem III
	Credit
	H
	Sem IV
	Credit
	H
	Sem  V
	Credit
	H
	Sem VI
	Credit
	H

	Part 1. Language – Tamil  
	3
	6
	Part..1. Language – Tamil
	3
	6
	Part..1. Language – Tamil
	3
	6
	Part..1. Language – Tamil
	3
	6
	5.1 Core  Course –\CC IX 
	4
	5
	6.1 Core  Course – 

CC XIII
	4
	6

	Part.2  English
	3
	6
	Part..2  English
	3
	6
	Part..2  English
	3
	6
	Part..2  English
	3
	6
	5.2 Core  Course – CC X
	4
	5
	6.2 Core  Course –

 CC XIV
	4
	6

	1.3 Core  Course – CC I 
	5
	5
	2..3 Core  Course – CC III 
	5
	5
	3.3 Core  Course – CC V 
	5
	5
	4.3 Core  Course – CC VII 

Core Industry Module 
	5
	5
	5. 3.Core  Course  CC -XI
	4
	5
	6.3 Core  Course –

 CC XV
	4
	6

	1.4 Core  Course – CC II
	5
	5
	2.4 Core  Course – CC IV
	5
	5
	3.4 Core  Course – CC VI
	5
	5
	4.4 Core  Course – 

CC VIII
	5
	5
	5. 4.Core  Course –/  Project   with viva- voce 

CC -XII
	4
	5
	6.4  Elective -VII Generic/ Discipline Specific  
	3
	5

	1.5  Elective I Generic/ Discipline Specific 
	3
	4
	2.5 Elective II Generic/ Discipline Specific  
	3
	4
	3.5  Elective III Generic/ Discipline Specific  
	3
	4
	4.5  Elective IV Generic/ Discipline Specific  
	3
	3
	5.5  Elective V Generic/ Discipline Specific  
	3
	4
	6.5 Elective VIII

 Generic/ Discipline Specific  
	3
	5

	1.6 Skill Enhancement Course
SEC-1 
	2
	2
	2.6 Skill Enhancement Course
SEC-2 
	2
	2
	3.6 Skill Enhancement Course SEC-4, 

(Entrepreneurial Skill)
	1
	1
	4.6  Skill Enhancement Course
SEC-6
	2
	2
	5.6  Elective VI Generic/ Discipline Specific 
	3
	4
	6.6 Extension Activity
	1
	-

	1.7 Skill Enhancement -(Foundation Course)
	2
	2
	2.7 Skill Enhancement Course –SEC-3
	2
	2
	3.7 Skill Enhancement Course SEC-5
	2
	2
	4.7  Skill Enhancement Course SEC-7
	2
	2
	5.7 Value Education 
	2
	2
	6.7  Professional Competency Skill
	2
	2

	
	
	
	
	
	
	3.8 E.V.S.
	-
	1
	4.8 E.V.S
	2
	1
	5.8 Summer Internship /Industrial Training
	2
	
	
	
	

	
	23
	30
	
	23
	30
	
	22
	30
	
	25
	30
	
	26
	30
	
	21
	30

	Total – 140 Credits




Choice Based Credit System (CBCS), Learning Outcomes Based Curriculum Framework (LOCF) Guideline Based Credit and Hours Distribution System 

for all UG courses including Lab Hours

First Year – Semester-I

	Part
	List of Courses
	Credit
	No. of Hours

	Part-1
	 Language – Tamil

	3
	6

	Part-2
	 English
	3
	6

	Part-3
	 Core  Courses & Elective Courses [in Total]
	13
	14

	Part-4
	 Skill Enhancement Course SEC-1 
	2
	2

	
	Foundation Course
	2
	2

	
	
	23
	30


Semester-II

	Part
	List of Courses
	Credit
	No. of Hours

	Part-1
	Language – Tamil
	3
	6

	Part-2
	 English
	3
	6

	Part-3
	Core  Courses & Elective Courses including laboratory [in Total]
	13
	14

	Part-4
	Skill Enhancement Course -SEC-2 
	2
	2

	
	Skill Enhancement Course -SEC-3 (Discipline / Subject Specific)
	2
	2

	
	
	23
	30


Second Year – Semester-III

	Part
	List of Courses
	Credit
	No. of Hours

	Part-1
	Language - Tamil
	3
	6

	Part-2
	 English
	3
	6

	Part-3
	Core  Courses & Elective Courses including laboratory [in Total]
	13
	14

	Part-4
	Skill Enhancement Course -SEC-4 (Entrepreneurial Based)
	1
	1

	
	Skill Enhancement Course -SEC-5 (Discipline / Subject Specific)
	2
	2

	
	 E.V.S 
	-
	1

	
	
	22
	30


Semester-IV

	Part
	List of Courses
	Credit
	No. of Hours

	Part-1
	Language - Tamil
	3
	6

	Part-2
	 English
	3
	6

	Part-3
	Core  Courses & Elective Courses including laboratory [in Total]
	13
	13

	Part-4
	Skill Enhancement Course -SEC-6 (Discipline / Subject Specific)
	2
	2

	
	Skill Enhancement Course -SEC-7 (Discipline / Subject Specific)
	2
	2

	
	 E.V.S 
	2
	1

	
	
	25
	30


Third Year

Semester-V

	Part
	List of Courses
	Credit
	No. of Hours

	Part-3
	Core Courses including Project / Elective Based
	22
	26

	Part-4
	Value Education 
	2
	2

	
	Internship  / Industrial Visit / Field Visit
	2
	2

	
	
	26
	30


Semester-VI

	Part
	List of Courses
	Credit
	No. of Hours

	Part-3
	Core Courses including Project / Elective Based & LAB
	18
	28

	Part-4
	Extension Activity
	1
	-

	
	Professional Competency Skill
	2
	2

	
	
	21
	30


Consolidated Semester wise and Component wise Credit distribution

	Parts 
	Sem I
	Sem II
	Sem III
	Sem IV
	Sem V
	Sem VI
	Total Credits

	Part I
	3
	3
	3
	3
	-
	-
	12

	Part II
	3
	3
	3
	3
	-
	-
	12

	Part III
	13
	13
	13
	13
	22
	18
	92

	Part IV 
	4
	4
	3
	6
	4
	1
	22

	Part V
	-
	-
	-
	-
	-
	2
	2

	Total
	23
	23
	22
	25
	26
	21
	140


*Part I. II, and Part III components will be separately taken into account for CGPA calculation and classification for the under graduate programme and the other components. IV, V have to be completed during the duration of the programme as per the norms, to be eligible for obtaining the UG degree.

	Methods of Evaluation

	Internal Evaluation
	Continuous Internal Assessment Test
	25 Marks

	
	Assignments
	

	
	Seminars
	

	
	Attendance and Class Participation
	

	External Evaluation
	End Semester Examination
	75 Marks

	
	Total
	100 Marks

	Methods of Assessment

	Recall (K1)
	Simple definitions, MCQ, Recall steps, Concept definitions

	Understand/ Comprehend (K2)
	MCQ, True/False, Short essays, Concept explanations, Short summary or

overview

	Application (K3)
	Suggest idea/concept with examples, Suggest formulae, Solve problems,

Observe, Explain

	Analyze (K4)
	Problem-solving questions, Finish a procedure in many steps, Differentiate

	
	between various ideas, Map knowledge

	Evaluate (K5)
	Longer essay/ Evaluation essay, Critique or justify with pros and cons

	Create (K6)
	Check knowledge in specific or offbeat situations, Discussion, Debating or

Presentations


COURSE PROFILE

	Semester
	Part
	Code
	Offered by
	Name of the Subject
	Instructional Hours
	Credits
	CIA
	  ESE
	 Total
	Pg. No.

	I
	A
	*ILT(7)
	Language 
	Language  
	6
	3
	25
	75
	100
	

	I
	B
	DIFE(7)
	English
	English 
	6
	3
	25
	75
	100
	

	I
	C
	CIC1(7)
	Economics
	C1-  Micro Economics
	5
	5
	25
	75
	100
	

	I
	C
	CIC2(7)
	Economics
	C2 -  Monetary Economics
	5
	5
	25
	75
	100
	

	I
	C
	CIA1(7)
	Economics
	A1- Basic Statistics
	6
	5
	25
	75
	100
	

	
	D
	UG-ISS(7)
	Economics
	Soft Skill-I
	2
	3
	
	
	
	

	I
	D
	UG-IVBE(7)
	Economics
	Value Education
	1
	2
	50
	--
	50
	

	I
	
	 
	Economics
	Library 
	1
	--
	
	
	
	

	II
	A
	*IILT(7)
	Language 
	Language  
	6
	3
	25
	75
	100
	

	II
	B
	DIIFE(7)
	English
	English 
	6
	3
	25
	75
	100
	

	II
	C
	CIIC3(7)
	Economics
	C3- Pricing Theory
	5
	4
	25
	75
	100
	

	II
	C
	CIIC4(7)
	Economics
	C4- Economics of Money & Banking
	5
	4
	25
	75
	100
	

	II
	C
	CIIA2(7)
	Economics
	A2- Statistics for Economics
	6
	5
	25
	75
	100
	

	
	D
	UG – IISS(6)
	Economics
	Soft Skill- II
	2
	3
	
	
	
	

	II
	D
	UG -IIEVS(6)
	Economics
	Environmental Science
	1
	2
	50
	--
	50
	

	II
	
	 
	Economics
	Library 
	1
	--
	
	
	
	

	III
	A
	*IIILT(7)
	Language 
	Language 
	6
	3
	25
	75
	100
	

	III
	B
	DIIIFE(6)
	English
	English 
	6
	3
	25
	75
	100
	

	III
	C
	CIIIC5(7)
	Economics
	C5- Indicators of Economic Development
	6
	4
	25
	75
	100
	

	III
	C
	CIIICE1(7)
	Economics
	CE1 - Financial Accounting/

Environmental Economics/ Women and Economy

	4
	5
	25
	75
	100
	

	III
	C
	CIIIA3(7)
	Economics
	A3- Principles of Marketing
	6
	5
	25
	75
	100
	

	III
	D
	CIIINME1(6)
	Economics
	NME1 – Basics of Retail Marketing
	2
	2
	50
	--
	50
	

	IV
	A
	*IVLT(7)
	Language 
	Language 
	6
	3
	25
	75
	100
	

	IV
	B
	DIVFE(6)
	English
	English 
	6
	3
	25
	75
	100
	

	IV
	C
	CIVC6(7)
	Economics
	C6- Indian Economic Development
	6
	4
	25
	75
	100
	

	IV
	C
	CIVC7(7)
	Economics
	C7- Principles of Business Organization
	5
	4
	25
	75
	100
	

	IV
	C
	CIVA4(7)
	Economics
	A3- Marketing Strategies 
	5
	5
	25
	75
	100
	

	IV
	D
	CIVNME2(6)
	Economics
	NME2 – Advertising and Sales Promotion
	2
	2
	50
	--
	50
	

	V
	C
	CVC8(7)
	Economics
	C8- Macro Economics
	5
	4
	25
	75
	100
	

	V
	C
	CVC9(7)
	Economics
	C9- Human Resource Development
	5
	4
	25
	75
	100
	

	V
	C
	CVC10(7)
	Economics
	C10- Fiscal Economics
	6
	4
	25
	75
	100
	

	V
	C
	CVC11(7)
	Economics
	C11- Management Accounting
	6
	4
	25
	75
	100
	

	V
	C
	CVCE2(7)
	Economics
	CE2- Managerial Economics/Economic Development of Tamil Nadu/ Labour Economics
	4
	4
	25
	75
	100
	

	V
	D
	CVSB1(7)
	Economics
	SB1- Research Methodology/Corporate Communication
	2
	3
	50
	--
	50
	

	VI
	C
	CVIC12(7)
	Economics
	C12- Keynesian Economics 
	5
	4
	25
	75
	100
	

	VI
	C
	CVIC13(7)
	Economics
	C13- International Economics
	5
	4
	25
	75
	100
	

	VI
	C
	CVIC14(7)
	Economics
	C14- Public Finance
	6
	4
	25
	75
	100
	

	VI
	C
	CVIC15(7)
	Economics
	C15- Principles of Management
	6
	4
	25
	75
	100
	

	VI
	C
	CVICE3(7)
	Economics
	CE3- Project
	4
	4
	25
	75
	100
	

	VI
	D
	CVISB2(7)
	Economics
	SB2- Digital Marketing for Women Entrepreneurs/ Industrial Economics
	2
	3
	50
	--
	50
	

	
	E
	
	
	NCC/NSS/SPORTS
	
	1
	
	
	
	

	
	
	
	
	
	
	
	
	
	
	

	
	
	
	
	GRAND TOTAL 
	
	140
	
	
	
	


SEMESTER - I

B.A. CORPORATE ECONOMICS

SEMESTER I

CORE THEORY (1)

COURSE NAME: MICRO ECONOMICS

           
         
      CREDITS:5

COURSE CODE: CIC1(7)


            INSTRUCTIONAL HRS:75

COURSE OBJECTIVES:

The main objectives of this course are to:


1. Expose the student to the basic principles in Micro Economic theory and illustrate the same with applications and to achieve conceptual clarity. 
2. Enable the student to develop ways and means by which demand, supply, elasticity of demand can be assessed.
3. Impart knowledge and application of utility theories and law of production.
Unit- 1   









   (10 Hrs)

Adam Smith’s definition of economics –Alfred Marshall’s definition of economics – Lionel Robin’s definition of economics – Paul Samuelson’s definition of economics- Methods of Economic Analysis-Deductive method- Inductive method- Positive science- normative science.             
Unit- 2  









   (15 Hrs)

Demand – Meaning and Definition – Law of demand – Demand Schedule – Market demand schedule – Types of demand – Price, Income and Cross demand - Causes for the downward sloping of the demand curve – Exceptions to law of demand –Factors determining demand – Supply – Meaning – Law of Supply.                                                                                                                                                

Unit-3   









   (20 Hrs)

Elasticity of demand – Meaning – Definition – Types of elasticity of demand – Price elasticity of demand – Degrees of price elasticity of demand – Methods of measuring price elasticity of demand – Income elasticity of demand – Types of Income elasticity of demand - Cross elasticity of demand – Factors influencing elasticity of demand.     
Unit- 4                                                                      



   (15 Hrs)

Meaning – Cardinal utility – Ordinal utility – Total utility and marginal utility – Law of Diminishing Marginal Utility (Gossen’s first law of consumption) – Assumptions. Indifference Curve Analysis-Meaning-Assumptions of Indifference   Curve- Properties of Indifference Curve. 

Unit- 5







                 
   (15 Hrs)

Meaning – Laws of returns – Modern Approach to law of variable proportions – Increasing returns - diminishing returns - negative returns– Production function – Meaning – Assumptions. 

Returns to Scale – Constant returns to scale – Increasing returns to scale – Decreasing returns to scale. 

SELF STUDY/ EXPERENTIAL LEARNING

1.  “The object of economic analysis is not merely to discover the truth but also to assist in the solution of concrete problems.” Comment.

2. Analyze the circumstances in which a fall in price of a commodity leads to a fall in its demand.

3. “The concept of elasticity  is a versatile tool of economic analysis.”  Discus the validity of this statement with appropriate instances. 

4. Examine the conditions under which  a consumer derives maximum satisfaction from his expenditure.

5. Distinguish between returns  to factor and returns to scale.  What will be the return to a factor if the returns to scale are increasing, constant and diminishing?

TEXTBOOKS:
1. M.L.Jhingan, 2016 Micro Economics, VIII Edition, Vrindha Publications(P) Ltd., Reprint.

2. S.Sankaran, 2015, Micro Economics, VII Edition, Margham Publications.

REFERENCE BOOKS:

1. Koutsayiannis, 2016, Modern Micro Economics, 2nd Edition, Palgrave (Macmilan Publishers)

2. Robert Pindyck, Daniel Rubinfeld, Microeconomics, 8th Edition, Pearson Education India. 

3. Gregory Mankiw, Principles of Microeconomics, 2016, Cengage Learning India Pvt. Ltd.

ONLINE RESOURCES:

1. https://pressbooks.bccampus.ca/uvicecon103/chapter/introduction/
2. https://courses.lumenlearning.com/boundless-economics/chapter/the-study-of-economics/
3. https://www.youtube.com/watch?v=1UxA6JzoT-4
COURSE OUTCOMES:
On completion of this course, the students will be able to

	CO No.
	Course Outcome
	Knowledge Level

	CO1
	Describe the definitions on economics as given by noble economic thinkers and identify the role of ethical values in economic decisions.
	K1, K2

	CO2
	Explain the behavior of consumers and producers and analyze the demand for and supply of goods through graphs and schedule.
	K2, K3, K4

	CO3
	Explain price, income and cross elasticities and calculate the elasticities of demand using common economic variables.
	K2, K3

	CO4
	Demonstrate how consumer behavior shapes the demand curve using the utility maximizing rule and graph the utility-maximizing consumption bundles.
	K2, K3  

	CO5
	Analyze the functional relationship between physical inputs and physical outputs of a firm with long run and short run proportions to scale.
	K2, K3, K4

	K1-Knowledge, K2-Understand, K3-Apply, K4-Analyse


CO-PSO MATRIX:

	
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	3
	2.6
	3
	9

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING:

Chalk and Talk, PowerPoint/Google Slides Presentation, E-Contents, Assignments, Seminars, Quiz and Group Discussion.

B.A CORPORATE ECONOMICS

SEMESTER I
CORE PAPER -2 

COURSE NAME: MONETARY ECONOMICS        
                    CREDITS: 4
COURSE CODE: CIC2(7)                                                 INSTRUCTIONAL HRS: 75
COURSE OBJECTIVES: 

The main objectives of this course are to:
1. Enable the students to understand the theories that relate to monetary transmission mechanism, whereby decisions made by the monetary authorities concerning money supplies or interest rates which can have real effects on the economy. 

2. Educate them with Classical version and Modern version of thoughts under quantity theory of money which can able to apply course concepts in monetary policy decisions
3. Impart knowledge money supply and inflation ranges that prevails in the economy. 
UNIT - 1 









   (10 Hrs)

Money - Meaning – Definition of Money – Barter System – Its limitations – Kinds of money – Metallic money – Paper money – Near Money – Legal Tender money and Optional money – Money proper and Money of Account – Functions of Money 

UNIT - 2









   (10 Hrs)

Monetary Standard - Meaning and Types of Monetary Standards –– Bimetallism – Features, Merits and Demerits - The Gold Standard – Rules and Breakdown - Paper Currency Standard – Features, Merits and Demerits – Gresham’s Law of Money Supply – Operations of the Law and limitations of the law.
UNIT - 3









   (20 Hrs)

Value of Money - Fisher’s Equation of Exchange – Supply of Money, Demand for Money, Assumptions and Criticisms - Cambridge version of Quantity theory of Money – Cambridge Equations - Superiority of Cambridge version – Milton Friedman’s Quantity theory of Money – Features, Friedman’s Demand for money functions, Modern Version of Quantity theory of Money.

UNIT -4
                                                                                                      (15 Hrs)                
Supply of Money - Constituents of Money Supply – Traditional view, Modern view – Currency Money – Factors influencing currency money – Bank Money - Components of money supply in India (M1, M2, M3, M4) – High Powered Money – Sources of change in Money Supply in India – Supply of Money – Approaches of money supply - Demonetization – meaning, merits & demerits.


UNIT 5









   (15 Hrs)
Inflation - Inflation - Meaning – Definition, Types, Causes, - Demand- Pull inflation – Keynesian Theory, Cost-Push Theory – Causes of Cost – Push Inflation - Control – Deflation – Meaning, Stagflation – Meaning, Inflationary Gap.
SELF STUDY / EXPERENTIAL LEARNING 

1. Intrinsic value of Indian Coins 
2. Statement of Money Supply as per RBI data.

3. Impact of Inflation on Savings and Investment. 
TEXT BOOKS: 

1. R.R. Paul, Monetary Economics, 8th edition, Kalyani Publications, 2013.

2. M.L. Jhingan, Monetary Economics, 7th Edition, Vrindha Publications (P) Ltd, 2011.
REFERENCE BOOKS:

1. M.L.Seth,  Monetary Economics, 19th edition, Laxmi Narain Agarwal & Co Ltd, 2016.

2. D.M.Mithani, Money, Banking, International Trade and Public Finance, 17th Revised Edition, Himalaya Publishing House, 2014.
3. Jagdish Handa, Monetary Economics, 1st edition, Routledge Publisher 2000.
ONLINE RESOURCES: 

1. https://courses.lumenlearning.com/boundless-economics/chapter/introducing-money/ 
2. https://www.yourarticlelibrary.com/economics/money/the-monetarism-and-friedmans-modern-quantity-theory-of-money-with-diagrams/37968
3. https://rbi.org.in/Scripts/Data_MSupply.aspx
COURSE OUTCOMES:

On the completion of the course, the students will be able to:

	COs
	Course Outcomes
	Knowledge Level

	CO1
	Discussed why people hold money and why it is used in the trading process
	K2

	CO2
	Describes Monetary Standards of Money.
	K1

	CO3
	Explains the Classical to Modern version of quantity theory of Money. 
	K2

	CO4
	Articulates Money Supply in the economy
	K3,

	CO5
	Explains the types of Inflation and it analyses the causes of inflation.
	K3, K4

	K1- Remember, K2- Understand, K3- Apply, K4- Analyze


COs-PSOs MATRIX:

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	2
	1
	2
	2

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	2.8
	2.4
	2.8
	2.8

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING:

Chalk and board, Assignment, Lecturing and Text, E-content Development – PPT, LMS–Google Classroom, Virtual Classroom – Google Meet, Classroom Discussion and PDF Files.
B.A. CORPORATE ECONOMICS

SEMESTER – I 

ALLIED 1 

COURSE NAME: BASIC STATISTICS



       CREDITS: 6
COURSE CODE: CIA1(7)

                     INSTRUCTIONAL HOURS: 90

COURSE OBJECTIVES:
The main objectives of this course are to:

1. This paper aims to provide an understanding on various statistical concepts for the economics 

2. Impart  knowledge on graphs and diagrams.

3. Equip students with knowledge about measures of central tendency and dispersion, 

UNIT 1-  STATISTICS                                                                      
                 (10 Hrs)
Statistics – Meaning – Definition – Nature and Scope of statistics – Importance – Functions – Limitations – Sources of data – Primary and Secondary.

UNIT 2 -   DIAGRAM   AND GRAPHIC PRESENTATION                         (20 Hrs)                                                                                 

Diagram – Meaning – Definition – Advantages – Limitations – Rules – Types of Diagram – Graph – Histogram – Frequency Curve – Frequency Polygon – Ogives – Difference between diagram and graph.

UNIT 3 -   MEASURES OF CENTRAL TENDENCY                                     (20 Hrs)
Meaning – Definition – Functions of an Average – Types of Averages – Features of  good Average – Arithmetic Mean – Meaning – Merits – Demerits – Properties of Arithmetic Mean – Sums – Direct method – Median – Meaning – Merits – Demerits – Sums – Direct method – Quartiles – Deciles – Percentiles – Mode – Meaning – Merits – Demerits – Sums.

UNIT 4 - MEASURES OF DISPERSION                                                         (20 Hrs)
Meaning – Definition – Methods of measuring Dispersion – Range – Merits – Demerits – Inter-Quartile Range – Merits – Demerits – Sums – Direct Method – Standard Deviation – Meaning – Definition – Steps – Merits – Demerits – Sums – Direct method 

UNIT 5 -   SKEWNESS

                                                                         (20 Hrs)
Skewness – Meaning – Test of skewness – Difference between of Dispersion and Skewness – Objectives of Skewness.- Pearsonian measure of Skewness –Bowley’s Measure of Skewness

SELF STUDY / EXPERENTIAL LEARNING

1.  Importance of Statistics in different field of study 

2.  Uses of Diagrams. 
3.  Purpose of central tendency
4.  Types of measures of dispersion
5.  Skewness and its types
TEXT BOOKS:

1.  R S N Pillai & Bagavathi :  Statistics theory and practice, S. Chand Publications Edition 8th 2019.

2.  S.P.Gupta : Statistical Methods, Sultan Chand and Sons, 41st Edition,   2011. 
REFERENCE BOOKS:

1. Asim Kumar Manna: Business Mathematics and Statistics, McGraw Hill Education,      2018.

2. David R. Anderson Dennis J. Sweeney: Statistics for Business & Economics,  
    Cengage Learning India, 13th Edition, 2018 
3. S.C. Gupta:  Fundamentals of Statistics, Himalaya Publishing House, 2018
4. B.L. Agarwal:  Basic Statistics, New Age International Publishers, 4th Edition 2006.   
ONLINE RESOURCES:
1. https://www.statisticshowto.com/probability-and-statistics/descriptive-statistics/pie-chart/
2. https://statistics.laerd.com/statistical-guides/measures-central-tendency-mean-mode-median.php
3. https://www.toppr.com/guides/business-mathematics-and-statistics/measures-of-central-tendency-and-dispersion/measure-of-dispersion/

COURSE COUTOMES

On completion of the course, students will be able to:
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	 Define the basic concepts of statistics
	K1

	CO2
	Construct the graphs and diagrams
	K3

	CO3
	Explain and to calculate the various types of measures of central tendency
	K2, K3

	CO4
	Classify and to calculate  the measures of dispersion 
	K3, K4

	CO5
	Distinguish between Dispersion and Skewness and to calculate the Skewness
	K4

	K1 – Knowledge, K2 – Understand, K3 – Apply, K4 – Analyze


CO-PSO Mapping Matrix
	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	1
	2

	CO2
	3
	2
	3
	1
	2

	CO3
	3
	2
	3
	1
	2

	CO4
	3
	3
	3
	1
	1

	CO5
	3
	3
	3
	1
	1

	Average
	3
	2.6
	2.6
	1
	1.6

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation


METHODOLOGY OF TEACHING:
Lecture Method, Quiz, Lecture Videos, Seminar, Power Point Presentation, White Board Teaching.
SEMESTER - II

B.A. CORPORATE ECONOMICS
SEMESTER II

CORE THEORY (3)  

COURSE NAME: 
PRICING THEORY

           
           
CREDITS:5
COURSE CODE: CIIC3(7)


        INSTRUCTIONAL HRS:75

COURSE OBJECTIVES:
The main objectives of this course are to:
1. Elaborate the students on perfect and imperfect market condition, oligopoly markets and determination of price and output under various markets.

2. Enable the student to develop ways and means by which various cost concepts and the relationship between cost and revenue can be assessed.

3. Highlight and explain theory of rent, wages and profit.
Unit-1   









(10 Hrs)
Cost - Meaning – Definition – Money Cost – Real Cost – Opportunity cost – Short –run cost concepts – Average cost and Marginal cost – Relationship between AC and MC- Long-run cost curves – Revenue – Meaning - Total, Average and Marginal revenue – Relationship between total , average and marginal revenue.                                                                                                      

Unit-2   









(15 Hrs)
Market-Meaning – Definition - Perfect Competition – Meaning – Features of perfect competition – Short-run equilibrium of firm and industry under perfect competition – shut-down point – Long-run equilibrium of the firm and industry under perfect competition.                                                                              

Unit-3 









(20 Hrs)
Monopoly –Meaning – Definition - Features of Monopoly – Price and Output determination under monopoly – Price discrimination - Meaning – Types of Price discrimination - Degrees of price discrimination (1st degree, 2nd degree, 3rd degree) – Dumping – Meaning - Price Discrimination under ‘Dumping’.                               
Unit-4 









(15 Hrs)
Monopolistic Competition –Meaning – Features of Monopolistic Competition – Price and Output determination under monopolistic competition, Equilibrium of the individual firm, Group Equilibrium in the long period - Oligopoly – Meaning – Characteristics of Oligopoly – Pricing under Oligopoly - Sweezy’s model of oligopoly (Kinked demand curve). 
Unit-5 








    
(15 Hrs)
Rent – Meaning – Ricardian Theory of rent - Assumptions – Graphical Illustration – Criticisms – Quasi Rent- Meaning– Wages – meaning - The wage fund theory- The Residual claimant theory - Profit – meaning- Knight’s Uncertainty Bearing theory- Schumpeter’s Innovation theory- Marginal Productivity Theory of Profit.                                                                      
SELF STUDY / EXPERENTIAL LEARNING
1. Discuss the nature of the short-run and long-run average cost curves.  Why is the long-run cost curve flatter than the short-run cost curve?

2. Explain with the help of a diagram how price is determined in a Perfectly competitive market.

3. Explain discriminatory pricing under monopoly.  Is price discrimination economically justifiable?

4. Can pure profits exist in the long-run under conditions of monopolistic competition?

5. Describe the effects of economic growth on rent.
TEXT BOOKS:

1. S.Sankaran, 2013, Micro Economics, VII Edition, Margham Publications.

2. M.L.Jhingan, 2015, Micro Economics, XII Edition,Vrindha Publications(P) Ltd., 

BOOK FOR REFERENCE:

1. A. Koutsayiannis , 2016, Modern Micro Economics, 2nd Edition, Palgrave (Macmilan Publishers). 
2. Gregory Mankiw, Principles of Microeconomics, 2016, Cengage Learning India Pvt. Ltd
3. Robert Frank, Ben Bernanke, Principles of Microeconomics, 4th Edition, McGraw Hill.
ONLINE RESOURCES

1. https://courses.lumenlearning.com/boundless-economics/chapter/production-cost/
2. https://courses.lumenlearning.com/microeconomics/
3. https://www.youtube.com/watch?v=cBpHD3q3g_8
COURSE OUTCOMES:

Upon completing the requirements for this course, the student will be able to:

	CO No.
	Course Outcome
	Knowledge Level

	CO1
	Explain the concepts of cost incurred in the production of a commodity and differentiate between short run cost and long run cost curves.
	K1, K2, K3

	CO2
	Illustrate the equilibrium of firm and Industry under Perfect Competition.
	K2. K3

	CO3
	Demonstrate Price – output determination under Monopoly and giving knowledge on various pricing behavior of Producer.
	K2, K3

	CO4
	Distinguish Pricing behaviour of Producer under Monopolistic Competition and Oligopoly.
	K2, K3, K4

	CO5
	Analyse the various theories of price paid to the factors of Production
	K2, K3, K4

	K1-Knowledge, K2-Understand, K3-Apply, K4-Analyse


CO-PSO MATRIX:

	CO/PSO
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	3
	3
	3
	9

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING:
Chalk and Talk, PowerPoint/Google Slides Presentation, E-Contents, Assignments, Seminars, Quiz, and Group Discussions.
B.A CORPORATE ECONOMICS

SEMESTER 2

CORE PAPER - 4

COURSE NAME: ECONOMICS OF MONEY & BANKING       
CREDITS: 4

COURSE CODE: CIIC2(7)                                                 INSTRUCTIONAL HRS: 75

COURSE OBJECTIVES: 

The main objectives of this course are to:
1. Enable the students to learn the financial sectors which plays vital role in the development of the economy. 

2. Equip the students to know about the unified factors of banking sectors.

3. Impart the recent trends in monetary sectors which can connect with the real world situation. 

UNIT - 1 









   (10 Hrs)

Financial Markets - Money market – meaning, functions, constituents of money market. Capital market – meaning, structure, functions, Introduction to Stock Exchange – SEBI

UNIT - 2









   (10 Hrs)

Commercial Banks - Definition- Functions of Commercial Banks (Accepting Deposit, advancing of loan, Credit creation, Promoting cheque system, Agency and General function) – Structure of Commercial Banks (Branch banking, Unit banking, Group Banking and Chain Banking) – Credit Creation- Role of Commercial Banks in a developing country.


UNIT - 3









   (20 Hrs)

Central Bank - Definition – Functions of Central Banks – Reserve Bank as Central Bank of India - Methods of Credit Control – Quantitative Method (Bank rate, Open market operation, Cash Reserve Ratio) -Qualitative methods (Marginal Requirements, Regulation of consumer Credits, Rationing of Credit, Moral suasion, Publicity and Direct action) – Role of Central Bank in a developing economy.

UNIT -4
                                                                                                      (15 Hrs)                
Non-Banking Financial Institution - NBFCs – Meaning, Role of NBFCs, Distinguish between Banks and NBFCs, Regulation of NBFCs, Regulation over accepting Deposit other deposit.
UNIT 5









   (15 Hrs)
Recent Trends in Banking Sector - Financial sector reforms – Narashimam Committee Report on Banking Sector -Problems and Reforms made by the Committee. Internet Banking – Debit card & Credit card - meaning, difference – Phone banking, Digital Banking, Green Banking- meaning, Crypto currency.
SELF STUDY / EXPERENTIAL LEARNING 

1.Administration of Reserve Bank India  

2.Development of Banking system in India
3.Impact of cashless economy. 
TEXT BOOKS: 

1. .R.R. Paul, Monetary Economics, 8th edition, Kalyani Publications, 2013.

2. M.L. Jhingan, Monetary Economics, 7th Edition, Vrindha Publications (P) Ltd, 2011.
REFERENCE BOOKS:

1.M.L.Seth,  Monetary Economics, 19th edition, Laxmi Narain Agarwal & Co Ltd, 2016.

2.D.M.Mithani, Money, Banking, International Trade and Public Finance, 17th Revised Edition, Himalaya Publishing House, 2014.
3.Jagdish Handa, Monetary Economics, 1st edition, Routledge Publisher 2000.
ONLINE RESOURCES: 

1. https://www.sebi.gov.in/about-sebi.html
2. https://corporatefinanceinstitute.com/resources/knowledge/trading-investing/financial-markets/ 

3. https://www.economicsdiscussion.net/banks/central-bank/role-of-central-bank-in-developing-economy-countries/26117
4. https://www.rbi.org.in/Scripts/FAQView.aspx?Id=92 

COURSE OUTCOMES:

On the completion of the course, the students will be able to:

	CCOs
	Course Outcomes
	Knowledge Level

	CO1
	Describe the financial market and explains with its functions 
	K1, K2

	CO2
	Explains the functions and structures of commercial bank and articulates the credit creation
	K2, K3

	CO3
	Completely reveals the functions of Central banking system and its quantitative and qualitative methods of credit creations. 
	K2, K3

	CO4
	Explains the Non-Banking Financial Institution and it distinguish the between Bank and NBFI
	K2,

K4

	CO5
	Identifies the recent trends in monetary system.
	K2

	K1- Remember, K2- Understand, K3- Apply, K4- Analyze


COs-PSOs MATRIX:

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	2
	1
	2
	2

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	2.8
	2.4
	2.8
	2.8

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING:

Chalk and board, Assignment, Lecturing and Text, E-content Development – PPT, LMS– Google Classroom, Virtual Classroom – Google Meet, Classroom Discussion, PDF Files.
B.A. CORPORATE ECONOMICS
SEMESTER - II
ALLIED - 2  

COURSE NAME: STATISTICS FOR ECONOMICS 
           CREDITS: 6
COURSE CODE:  CIIA2(7)
                         INSTRUCTIONAL HOURS: 90

                                 
            
COURSE OBJECTIVES:
The main objectives of this course are to:

1.  Enable the students to learn methods of sampling and statistical   errors 
 2. Educate the students about  correlation.

 3. Understand Regression Analysis

 4. Learn the concepts of Time series
UNIT 1     SAMPLING DESIGN   




             (10 Hrs) Sampling Design-Meaning-Population-Census Method-Merits-Demerits-Sample Method-Merits-Demerits-Essentials of sampling-Methods of sampling-Random and non-random sampling-Statistical errors-Biased and unbiased errors. 

     UNIT 2   CORRELATION






 (20 Hrs)
     Correlation-Meaning-Definition-Significance-Types of correlation-Methods of measuring correlation-Graphical method-Scatter diagram-Mathematical Method-Karl Pearson's co-efficient of correlation-Spearman's Rank Co-efficient of correlation-Merits-Demerits-Properties of Co-efficient of correlation.

     UNIT 3  REGRESSION 







 (20 Hrs)
      Regression- Meaning- Definitions- Uses- Significance- Difference between Correlation and Regression-Regression Equations.
      UNIT 4   INDEX NUMBER






 (25 Hrs)
      Index Numbers-Meaning-Definition-Steps-Uses-Types of Index Numbers-Methods of Index Numbers-Simple Aggregate(Calculation by Arithmetic mean method)-Simple Average of price Relatives-Weighted aggregate-Laspeyre's Method-Paasche's Method-Fisher's Ideal Method-Marshall Edge Worth Method.

UNIT 5    ANALYSIS OF TIME SERIES



              (15 Hrs)
        Analysis of Time Series-Meaning- Definition-uses-Components of Time series-Measurement of secular Trend-Free hand method-Semi-average method-Moving average method-3 Yearly Moving average-5 Yearly Moving average-Method of least square-Sums.
SELF STUDY / EXPERENTIAL LEARNING
1. Sample design and its techniques

2. Methods of calculating correlation

3. Regression analysis in statistics

4.  Index number and its types 

5. Analysis time series data 

TEXT BOOKS:

1.  R S N Pillai & Bagavathi :  Statistics theory and practice, S. Chand Publications Edition 8th 2019.

2.  S.P.Gupta : Statistical Methods, Sultan Chand and Sons, 41st Edition,   2011. 
REFERENCE BOOKS:

1. Asim Kumar Manna: Business Mathematics and Statistics, McGraw Hill Education,        2018.

2. David R. Anderson Dennis J. Sweeney: Statistics for Business & Economics,  
    Cengage Learning India, 13th Edition, 2018 
3. S.C. Gupta:  Fundamentals of Statistics, Himalaya Publishing House, 2018
4. B.L. Agarwal:  Basic Statistics, New Age International Publishers, 4th Edition 2006.   
ONLINE RESOURCES:
1. https://www.statisticshowto.com/probability-and-statistics/correlation-coefficient-formula/
2. https://www.mygreatlearning.com/blog/what-is-regression/
3. http://dcac.du.ac.in/documents/E-Resource/2020/Metrial/23EthiJain2.pdf
COURSE COUTOMES

On completion of the course, students will be able to:
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Explain and classify the sampling and its methods 
	K1,K2

	CO2
	Calculate the Karl Pearson and Rank Correlation Coefficient 
	K3

	CO3
	Illustrate and pointout the cause and effect impact between variables
	K3,K4

	CO4
	Classify and construct the index numbers
	K3

	CO5
	Explain the time series and to calculate the trend analysis
	K3

	K1 – Knowledge, K2 – Understand, K3 – Apply, K4 – Analyze


CO-PSO Mapping Matrix
	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	1
	1

	CO2
	3
	1
	3
	1
	2

	CO3
	3
	1
	3
	1
	1

	CO4
	3
	3
	3
	1
	2

	CO5
	3
	3
	3
	1
	2

	Average
	3
	2.2
	2.6
	1
	1.6

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation


METHODOLOGY OF TEACHING:
Lecture Method, Quiz, Lecture Videos, Seminar, Power Point Presentation, White Board Teaching.
SEMESTER - III

B.A. CORPORATE ECONOMICS

SEMESTER III

CORE THEORY (5) 

COURSE NAME: INDICATORS OF ECONOMIC DEVELOPMENT       CREDITS: 5                             COURSE CODE:
CIIIC5(7)                                  INSTRUCTIONAL  HRS:  90                                                                                
COURSE OBJECTIVES:
The main objectives of this course are to:
                                                               
1. Familiarize the students with the structure of Indian economy since Independence and also to review the major trends in economic indicators and policy debates in India in the post-Independence period, with particular emphasis on paradigm shifts and turning points.
2. Impart knowledge and make the students to understand the significant components of India and Tamil Nadu Economy and also highlight and explain the various socio—economic problems faced by Indian economy.

3. Highlight the policies and measures taken by the government to solve these problems.

UNIT - 1    ECONOMIC GROWTH AND DEVELOPMENT                       (10 Hrs)                                                                                                                                                                                       

Economic growth and development- meaning, Difference between growth and development, Characteristics of Indian Economy, Economic and Non-Economic factors determining economic development, Sustainable Development –Meaning, Sustainable Development Goals of India, black money, corruption and cyber crimes – meaning only. 

UNIT - 2     NATIONAL INCOME                                                                    (20 Hrs)                                                                                                                                                                                                                             

National Income- meaning, definition, Concepts in national income – GDP, GNP, NNP, PCI, PI, DPI, Methods of measuring national income, Trends in national income, Difficulties in measuring national income.
UNIT - 3     ECONOMIC PROBLEMS OF INDIA                                           (20 Hrs)
 Population- Theory of Demographic Transition, causes, measures, National Population Policy 2000, Unemployment and Poverty- meaning, types of unemployment, relative poverty and absolute poverty, causes for poverty, Government policies to solve unemployment and poverty – PURA Vision 2000, Pradhan Mantri Awaas Yojana(Urban), MGNREGP (Mahatma Gandhi National Rural Employment Guarantee Programme) , Jawahar Rozgar Yojana, Swaran Jayanthi Rozgar Yojana, Indira Awaas Yojana, Sampoorna Gramin Rozgar Yojana (SGRY), Make in India.  
UNIT - 4       CAPITAL FORMATION                                                            (20 Hrs)                                                                                                                                                                                                                              

Capital Formation – Physical and Human, Causes for low rate of capital formation, Process of Capital Formation, Measures to increase capital formation in India, Difference between physical and human capital, Women’s human capital- meaning and role. Role of health and education in developing human capital.

UNIT - 5      DEVELOPMENT POLICIES OF TAMIL NADU                       (20 Hrs)                                                                                                  
 Labour welfare measures, Integrated Child Development Scheme (ICDS), Anti –Poverty Strategies, Public Distribution System, Environmental Protection measures in Tamil Nadu, Uzhavar Sandai, Nutritious Noon Meal Scheme.

E Governance – meaning, types of e – governance, limitations of e – governance.

SELF STUDY/EXPERENTIAL LEARNING

1. Impact of Covid – 19 on Indian Economy.
2. Population Control Bill 2019.

3. Effects of Economic inequality on the development of Tamil Nadu 

TEXT BOOKS:

1. Mishra & Puri, 2020, Indian Economic Development, Indian economy 38th Revised, Himalya Publishing House.

2. Leonard 2006, Tamil Nadu Economy, Macmillian Publications, New Delhi – 2.
3. Dr. P.K. Dhar, 2019, Indian Economy Its growing Dimension, 25th Revised Edition, Kalyani Publisher, New Delhi

REFERENCE BOOKS:

1. Perumal samy, 2000, Tamil Nadu Economy, Sultan Chand & Sons, Educational Publishers, N. Delhi – 2

2. Dhingra I.C 2018, The Indian Economy: Environment & Policy, Sultan Chand and Sons.
3. Uma Kapila, (Ed) (2017 - 2018) Indian Economy Since Independence, Academia Foundation, New Delhi 28th Edition.

4. Raddar Dutt & K.P.M. Sundaram, 2017 Indian Economy, S CHAND Publications.
5. Ashwani Mahajan, Gaurav Datt, 2015, Indian Economy, Edition: 71, S.Chand Publisher.
ONLINE RESOURCES

1. https://youtu.be/A3474ELBK7Cc.

2. https://youtu.be/hdwET9H6GYQ
3. https://youtu.be/6P2bsPWCRzM
COURSE OUTCOMES

On completion of this course, the students will be able to

	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Highlight the characteristics of Indian Economy and distinguish between growth and development and also examine the goals of sustainable development.
	K2, K3, K4

	CO2
	Interpret the concepts of national income and determine national income using different methods for measurement.
	K2, K3, K4

	CO3
	Define and examine the major economic problems of India and appraise the government policies to solve the economic problems.
	K1, K3, K4

	CO4
	Comparing physical and human capital and infer the role of health and education in enhancing rate of capital formation.
	K2, K4

	CO5
	Integrate the various developmental policies of Tamil Nadu government and tabulating the types of e-governance.
	K1, K4

	K1 – Knowledge, K2 – Understand, K3 – Apply, K4 – Analyze


CO-PSO Mapping Matrix
	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	2
	3
	2

	CO2
	3
	3
	3
	3
	2

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	2
	2
	3
	3

	CO5
	3
	3
	2
	3
	3

	Average
	3
	2.8
	2.4
	3
	2.6

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation


METHODOLOGY OF TEACHING:
Lecture Method, Assignment, Open Book Test, Class Test, Quiz, Lecture Videos, Seminar, Power Point Presentation, White Board Teaching.
B.A CORPORATE ECONOMICS
SEMESTER III
CORE ELECTIVE (1)
COURSE NAME: FINANCIAL ACCOUNTING                                    CREDITS: 4
COURSE CODE: CIIICE1A(7)                                INSTRUCTIONAL   HOURS: 60                 

COURSE OBJECTIVE:
1. This course “Financial Accounting” is basically meant for students pursuing ICWA, CA, ICSI, M.COM and MBA courses.

2. It also enables students to get employed in financial sectors after their UG.

3. Students acquire thorough knowledge about accounting concepts and conventions
UNIT 1: INTRODUCTION TO ACCOUNTING                                            14 Hrs

Need and Definition of Accounting-Attributes and Steps in Accounting- Book-keeping Vs Accounting- Objectives of Accounting- Advantages and limitations of Accounting- Groups interested in Accounting information- Branches of Accounting- Methods of Accounting- Double Entry System- Types of Accounts- Accounting rules- Bases of Accounting- Accounting terminology.

UNIT 2: BASIC ACCOUNTING CONCEPTS AND CONVENTIONS       14 Hrs

 Need for concepts and conventions- Characteristics- Meaning and Classification- Accounting Concepts- Business entity concept, Going concern concept, Money measurement concept, Dual aspect concept, Realization concept, Matching concept, Accrual concept and Objective evidence concept. – Accounting conventions- Convention of full disclosure- Convention of consistency- Convention of materiality and Convention of conservatism.

UNIT 3: THE ACCOUNTING CYCLE                                                          24 Hrs

Books and Records- Journal- Transaction Analysis for Journal entries- Ledger Account- Posting of Journal to Ledger-Balancing of Ledger accounts- Distinction between Journal and Ledger.
UNIT 4: TRIAL BALANCE                                                                             10 Hrs

Trial Balance - Meaning- Definition- Objectives- Methods of preparation- Trial balance and accuracy of books of accounts- Errors not disclosed by trial balance- Errors disclosed by trial balance.

UNIT 5: FINAL ACCOUNTS                                                                           28 Hrs 

Introduction – Trading Account – Profit and Loss Account- Balance Sheet- Preparation of Final Accounts- Adjustments.

THEORY QUESTIONS:   UNIT - I, UNIT – II and UNIT- IV.

PROBLEMS:  UNIT – III, UNIT - IV and UNIT – V.

SELF STUDY/ EXPERIENTIAL LEARNING
1. Accounting equation

2. Transaction analysis for journal entries and important points to note 

3. Guidelines to locate errors in Trial balance

TEXT BOOKS:

1. T.S. REDDY & A.MURTHY - FINANCIAL ACCOUNTING

       Fourth Revised Edition 2003, Margham Publications, Chennai-17, Reprint 2008.

2.   R.L. GUPTA & V.K.GUPTA - FINANCIAL ACCOUNTING

      Eighth Edition September 2006, Sultan Chand & Sons, New Delhi, Reprint 2016.
REFERENCE BOOKS: 
1.   S.P.JAIN, K.L.NARANG -  FINANCIAL ACCOUNTING

      Sixth revised edition 2003, Kalyani Publishers      

2.   Dr. RADHA–FINANCIAL ACCOUNTING

      First Edition 2010, .Revised Edition 2014

      Prasanna Publishers and Distributors, Chennai-5

3.   L.N.KOLI – FINANCIAL ACCOUNTING

      First edition 2007-08, Lakshmi Narain Agarwal, Educational Publishers

ONLINE RESOURCES

1. www.accountingconcepts.com

2. https://www.youtube.com/watch?v=EibibVFEkvk
3. https://www.youtube.com/watch?v=lRq58tmMpJc&list=PLiaygP8qeQGWLdSii0vjAwLK8OmazqDCE

COURSE OUTCOMES:
On the completion of the course, a student will be able to:

	CO No.
	Course Outcome
	Knowledge Level

	CO1
	Define accounting and describe the process of accounting, distinguish between book-keeping and accounting and also explain the accounting terminology  
	K1,K2

	CO2
	Explain the importance of accounting concepts and conventions and outline the needs of various users of accounting data  
	K1, K2



	CO3
	Differentiate between journal and ledger and apply accounting rules to analyse and journalize transactions and post journal entries to ledger accounts.
	K3. K4

	CO4
	Define trial balance and its objectives , explain the various types of errors as well as detect the arithmetical accuracy of accounts by preparing Trial Balance 
	K1,K2,K4



	CO5
	Analyse the given adjustments and prepare final accounts to calculate the gross profit, net profit and financial position of an organisation.
	K3,K4

	K1- Knowledge, K2 – Understand, K3 – Apply, K4 - Analyze


CO – PSO MAPPING MATRIX

	CO/PSO
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	3
	3

	CO2
	3
	3
	1
	3
	2

	CO3
	2
	2
	3
	3
	3

	CO4
	3
	3
	3
	2
	3

	CO5
	2
	2
	3
	3
	3

	Average
	2.6
	2.6
	2.2
	2.8
	2.8

	3-Highly Correlated,2-Moderately Correlated, 1-Slighty Correlated,0-No Correlation


B.A. CORPORATE ECONOMICS

SEMESTER III
CORE ELECTIVE (1) 

COURSE NAME: ENVIRONMENTAL ECONOMICS                     CREDITS: 4 

COURSE CODE:CIIICEIB(7)
                                 INSTRUCTIONAL  HRS:  60 
COURSE OBJECTIVES:
                                                               
The main objectives of this course are to:
1. Enlighten the students in maintaining balance between economic development and environmental quality. 

2. Acquire a set a value for environmental protection, to develop skills required for making discrimination in form, shape, sound, touch, habits and habitats. 
3. Explain how the economy and the environment are linked and the uses made of the environment by the economy.
UNIT - 1 MEANING AND DEFINITION                                                                 (15 Hrs) 

Introduction – Economics and environment – Definition and role of environmental economics – Transformation curve – Scope and significance of environmental economics – Integration of conservation and development.
UNIT - 2 THE ENVIRONMENT AND THE ECONOMY                                       (15 Hrs) 

Relationship between the environment and the economic system – The material balance model – Energy flow and conservation – Environment as a resource – Definition of environment – Services of the environment – Limited assimilative capacity of the environment – Environmental quality
UNIT - 3  COST - BENEFIT ANALYSIS
                                                                    (20 Hrs) 

Cost-Benefit Analysis – Steps involved in the cost benefit analysis – Nature of costs and benefits in controlling pollution – Pollution costs – Benefits evaluation – Efficiency in pollution control – Cost benefit analysis – Property price approach – Coase theorem and transaction cost -Advantages and limitations of Cost benefit analysis.
UNIT - 4 NATURAL RESOURCES            
                                                        (20 Hrs) 

Natural resource – Renewable and non-renewable resources - Basic human requirement – Finite nature of natural resources – Limitations of non-renewable resources – Limitations of renewable resources – Man and the global resources – Lack of sustainability of modern society – Towards sustainable development.
UNIT - 5 ENVIRONMENTAL ETHICS


                                             (20 Hrs)
                                             
The need of environmental ethics – Basic directives of environmental ethics – Individuals obligations to the community and the society – The rights of nature – Role in protecting and conserving Environment – Ethics and environmental issues
SELF STUDY

1. Application of Micro Economic concepts in Environmental Economics.

2. Pareto Optimality and Market Failures.

3. Implementation of Environmental Policy.
TEXT BOOKS

1. Karpagam M 2009 Environmental Economics , Reprinted and Enlarged edition 2011, Sterling Publisher P Ltd. 

2. S. Sankaran 2007Environmental Economics  Margham Publications.

REFERENCE BOOKS
       1.  D. K. Asthana and Meera Asthana 2007 Environmental studies  
           S Chand and Company Ltd.

       2.T. Eugine 2004 Environmental economics First edition.  Vrinda Publications    

          (P)    Ltd.
3. Charles Kolstad, 2010, Intermediate Environmental Economics, Oxford University Press, 2nd Edition.

ONLINE RESOURCES
1. https://helpsavenature.com/environmental-ethics
2. https://www.omiconline.org/../natural-resources-and-environmental-issues-2157-762..-
3. https://www.youtube.com/watch?v=qEucZR_PIMM
COURSE OUTCOMES

On completion of this course, the students will be able to
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Define environmental economics and describe the significance of environmental economics for conservation and development.
	K1, K2

	CO2
	Relate environment with economic system and show environment as a significant resource for an economy. 
	K2, K3

	CO3
	Calculate the pollution cost using cost benefit analysis and examine the benefits achieved.
	K3, K4

	CO4
	Categorize the natural resources and relate its relevance to man and global resources.
	K3, K4

	CO5
	Indicate the need and significance of ethics and demonstrate the role individuals in conserving environment.
	K2, K3

	K1 – Knowledge, K2 – Understand, K3 – Apply and K4 – Analyze.


MAPPING OF COs WITH PSOs

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	2
	1
	3
	3

	CO2
	3
	2
	3
	3
	2

	CO3
	3
	3
	3
	3
	2

	CO4
	3
	2
	1
	3
	2

	CO5
	3
	2
	2
	3
	3

	Average
	3
	2.2
	2
	3
	2.4

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation.


B.A. CORPORATE ECONOMICS

SEMESTER –III
CORE ELECTIVE 2
COURSE NAME: WOMEN AND THE ECONOMY                                           CREDITS:4
COURSE CODE: CIIICE1C(7)                                                INSTRUCTIONAL HOURS: 60                                                                           
COURSE OBJECTIVES:
The main objectives of this course are to

1.Study the human capital theory and investment in women.

2.Elaborate the contributions of women to GNP.

3.Familiarize the demography and status of women and the programmes for empowerment of women.
Unit I: INTRODUCTION                                                                             (10 Hrs)
Women as human resource – Investment in women – Human Capital Theory.

Unit II:   ROLE OF WOMEN                                                                       (10 Hrs)
Economic Role of Women in India before and after independence – Contributions of women to GNP – Household Economy and its contribution.                      

Unit III:   DEMOGRAPHIC ISSUES OF WOMEN                                  (10 Hrs)  

Demographic issues- Sex Ratio – Age Composition – average expectation of life at birth- Female IMR- Fertility Rate – Rural and Urban regional differences – population policy pertaining to women in India. 

Unit IV:   STATUS OF WOMEN                                                                 (20 Hrs)  

A Historical view of status of Women in India – Sex discrimination – Women in double burden – Women and Health – Women and Education – Women and Employment – Women and Dowry system – Women prisoners – Women in Media- Women in Decision Making Process- Efforts for raising the status of Women.                                                                        

Unit V:   EMPOWERMENT OF WOMEN                                                (10 Hrs) 

 Policies and Programmes for the Advancement and Empowerment of Women – National Perspective Plan for Women (1988) – Government Interventions – Role of Voluntary Agencies.     

TEXT BOOKS:
1. Boserup, 1989, Women’s Role in Economic Development, 1st Edition, Earthscan U.K.

2. Promilla Kapur, 1974, Changing status of working women in India, Vikas Publishing House.

3. Mirdula Bhadauria, 1997, Women in India – Some Issues, 1st Edition, S.B.Nangia and A.P.H. Publishing House.

REFERENCE BOOKS
1. Srinivasn M.N. 1978, The changing position of Indian women, Oxford University Press.

2. Gosh S.K., Women in changing society, Asia Publishing House, New Delhi.

ONLINE RESOURCES
1.https://www.softwareadvice.com
      2.https://www.weforum.org
COURSE OUTCOMES

On completion of this course, the students will be able to
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Quote women as human resource and explain the human capital theory. 
	K1, K4

	CO2
	Compare the role of women pre and post independence and examine the contributions of women to GNP.
	K2, K3

	CO3
	Identify the demographic issues and categorize the population policy pertaining to women.
	K1, K4

	CO4
	Appraise the status of women in India.
	K4

	CO5
	Interpret the policy measures and programmes taken by the Indian government for the advancement and empowerment of women.
	K2

	K1 – Knowledge, K2 – Understand, K3 – Apply and K4 – Analyze.


COs  PSOs Matrix
	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	2
	2
	3
	1

	CO2
	3
	1
	2
	3
	1

	CO3
	3
	1
	2
	3
	2

	CO4
	3
	2
	1
	3
	1

	CO5
	3
	2
	1
	3
	2

	Average
	3
	1.6
	1.6
	3
	1.4

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation.


METHODOLOGY OF TEACHING:
Lecture Method, Power Point Presentation You tube Videos, Quiz, Seminar, White Board method, Assignment.

B.A. CORPORATE ECONOMICS
SEMESTER III
ALLIED THEORY (3)

COURSE NAME: PRINCIPLES OF MARKETING           
      CREDITS:5
COURSE CODE: CIIIA3(7)


             INSTRUCTIONAL HRS:90

COURSE OBJECTIVES:
The main objectives of this course are to:


1.Provide an introduction to basic marketing concepts, the importance of marketing and innovations in marketing, marketing functions, product planning and development process and marketing of agricultural goods.
2.Enhance knowledge that help in analysing marketing activities within the firm.

3.Encourage in applying marketing concepts and theories to realistic marketing situations.
Unit- I









 (15 Hrs)
Marketing-Definition-Features-Objectives– Importance of Marketing–Innovations in modern marketing (Social marketing, Meta marketing, De marketing, Re marketing, Over marketing)


Unit- II









(20 Hrs)
Marketing Functions-Meaning-Functions of Exchange-Buying- Meaning-Kinds of Buying-Assembling-Meaning-Need for assembly-Selling-Meaning-Kinds of Selling-Storage and Warehousing-Meaning-Functions of warehousing – Types of Warehousing (Private, Public, Bonded, Duty paid, Special commodity, Refrigerated, General Merchandise)

Unit- III









(15 Hrs)
Facilitating Functions-Meaning-Marketing Risk-Meaning-Causes-Methods of handling risk (Preventive risk, Reduction of Risk, Shifting Risk)


Unit- IV









(20 Hrs)
Product Planning and development-Definition of a Product – Features of a Product – Scope of Product and planning development – Product Life cycle– Product Development – Meaning of New Product – Need for new product-Stages in product development.


Unit- V









(20 Hrs)
Marketing of Agricultural Products-Characteristics of Agricultural Goods- Problems in the marketing of Agricultural Goods – Remedial Measures – Regulated Market – Meaning –Merits.
SELF STUDY/ EXPERIENTIAL LEARNING:
1. Functions of Physical Distribution
2. Challenges in Managing Product Life Cycle.

3. Agriculture marketing with reference to Tamil Nadu.

TEXTBOOKS:
1.Bhagavathi, R.S.N. Pillai, Modern Marketing: Principles and practices, 14th edition, S.Chand & Company Ltd, 2016.

2.Dr. Natarajan.L, Marketing, 13th edition, Margham publications, 2015.
REFERENCE BOOKS:
1.Philip Kotler, Gary Armstrong, Principles of Marketing, 15th edition, Pearson Education India, 2015.

2.Rajan Saxena, Marketing Management, 5th edition, McGraw Hill Education, 2017.
3.Ramaswamy, Namakumari, Marketing Management: Indian Context Global Perspective, SAGE Publications 2018.
ONLINE RESOURCES:

1.https://open.lib.umn.edu/principlesmarketing/chapter/1-1-defining-marketing/
2.https://courses.lumenlearning.com/wmopen-principlesofmarketing/chapter/new-product-development-process/
3.https://oercommons.s3.amazonaws.com/media/courseware/relatedresource/file/oer_11.pdf
4.https://www.youtube.com/watch?v=ShoD-FOlMUY

COURSE OUTCOMES:
Upon completing the requirements for this course, the student will be able to:
	CO No.
	Course Outcome
	Knowledge Level

	CO1
	Summarize the concepts of marketing, objectives, importance and innovations in marketing.
	K1, K2

	CO2
	Explain exchange and physical functions of marketing.
	K2

	CO3
	Describe the facilitating functions of marketing. 
	K2

	CO4
	Analyse the elements of product development process and assess the challenges in launching a new product.
	K2, K3, K4

	CO5
	Point out the challenges and its corrective measures in marketing of agricultural goods.
	K3, K4

	K1-Knowledge, K2-Understand, K3-Apply, K4-Analyse


CO-PSO MATRIX:

	CO/PSO
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	0
	3
	3

	CO2
	3
	3
	1
	3
	3

	CO3
	3
	3
	0
	3
	3

	CO4
	3
	3
	1
	3
	3

	CO5
	3
	3
	1
	3
	3

	Average
	3
	3
	0.6
	3
	9

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING:
Chalk and Talk, PowerPoint/Google Slides Presentation, E-Contents, Assignments, Seminars, Quiz and Group Discussions.
B.A. CORPORATE ECONOMICS

SEMESTER III

NON-MAJOR ELECTIVE 1

COURSE NAME:  BASICS OF RETAIL MARKETING                   CREDITS: 2
COURSE CODE: 
CIIINME1(7)

        INSTRUCTIONAL HOURS: 30
COURSE OBJECTIVES:
The main objectives of this course are to:

1. Enable the students to identify and understand the significance of retailing in the current business environment 

2.  Equip the students to develop guidelines to build a retailing business and use it to manage its operations
3. Educate them about supply chain management and role of technology in retailing 
UNIT 1- INTRODUCTION TO RETAILING



      (6 Hrs)
Definition of Retailing – Importance of Retailing – Growth of organized retailing in India 
UNIT 2 -TYPES OF RETAIL MARKETING 



       (6 Hrs)
Functions of Retailing – Characteristics of Retailing – Types of Retailer 

UNIT 3 – RETAIL LOCATION STRATEGIES



       (6 Hrs)
Meaning of selection of site – Issues to be considered in site selection – Locations site and types of retail development – Solitary site- Unplanned shopping area site – Planned shopping area site – types of planned shopping area
UNIT –4  SUPPLY CHAIN MANEGEMNT




        (6 Hrs)
Definition of Retail Supply Chain Management – The supply channel and the supply flows – Objectives of supply chain – Problems in supply 
UNIT –5 ROLE OF INFORMATION TECHNOLOGY IN RETAILING        (6 Hrs)
Meaning of Information Technology – Advantages of Information Technology in retaining – Limitations of using Information Technology in retailing –IT innovations in (Meaning only) – Smart Cards – E-Cash Multimedia kiosk – Customer-specific Scanners –Electronic body scanners 
SELF STUDY / EXPERENTIAL LEARNING:

1. Emerging trends of Retail marketing

2. Different types of retail marketing

3. Types of retailing locations

4. Supply chain management with example

5. Future trends in retailing

TEXT BOOKS:
1. Dr.L.Natarajan, Retail Marketing, Margham Publications, 2020.

REFERENCE BOOKS:
1. Suja Nair : Retail Management, Himalaya Publishing House, 2015
2. J.N.Jain & P.P.Singh: Modern Retail Management Principles and Techniques –Regal  

    Publications , New Delhi 2007
ONLINE RESOURCES:
1.https://www.businessmanagementideas.com/retail-marketing/retail-marketing-introduction-importance-functions-and-benefits/17528

2.https://www.yourarticlelibrary.com/marketing/retail-marketing-meaning-and-types-of-major-retail-outlets/32337

3.https://www.ibm.com/in-en/topics/supply-chain-management
COURSE COUTOMES

On completion of the course, students will be able to:
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	 Explain  the concepts of Retailing
	K2

	CO2
	Classify the different types of retailers 
	K2

	CO3
	Describe  about the retail locations strategies 
	 K3

	CO4
	Analyse the importance of supply chain management 
	 K4

	CO5
	Point out the importance of role of information technology in retailing 
	K4

	K1 – Knowledge, K2 – Understand, K3 – Apply, K4 – Analyze


SEMESTER - IV

B.A. CORPORATE ECONOMICS

SEMESTER IV

CORE THEORY (6)

COURSE NAME: INDIAN ECONOMIC DEVELOPMENT               CREDITS: 5

COURSE CODE: CIVC6(7)
                               INSTRUCTIONAL  HOURS:  90 
 COURSE OBJECTIVES:
The main objectives of this course are to:
                                                       
1. Provide the students with knowledge about key sectors of Indian Economy and their significant role in developing the economy.  
2. Familiarize the new development concepts in each sector to provide students the recent updated information about our economy.

3. Explore the government policies and measures undertaken for the development of our economy.

UNIT – 1 SIGNIFICANCE OF AGRICULTURE                                            (20 Hrs)
Role of agriculture in Indian Economic Development, Factors influencing agriculture, Causes for low productivity in Indian agriculture, New Land Reform Measures,  Agriculture Marketing – Meaning, Present state of agricultural marketing in India, Defects of agricultural marketing, Remedial measures for improving agricultural marketing, Agriculture Credit – Grameem Bank, Kisan Vikas Patra, Mechanization of agriculture – Meaning, Machines used in agriculture, National Food Security Mission, Green Revolution – impact on Indian agriculture, Blue Revolution  (Meaning only), White Revolution  (Meaning only), Silver Revolution (Meaning only)
UNIT – 2 INDUSTRIES IN INDIA                                                                     (20 Hrs)
Role of industries in economic development of India, New Industrial Policy 1991, Small Scale and Cottage industries – Role, Problems and Government policies, MSMEs – Definition, Role of MSMEs in India,  SHGs – Meaning, Micro Finance - Meaning, Industrial Sickness – meaning and causes, Industrial Credit – IDBI, ICICI, SIDCO, SIDBI.
UNIT – 3 SECTORAL DEVELOPMENT                                                         (20 Hrs)
Public Sector – Role, Merits and Demerits, Private Sector – Role, Merits and Demerits, Difference between public and private sector Service Sector – Role, Merits and Demerits, MNCs, Development in Service Sector – BPOs, Outsourcing, Information Technology Sector (IT) – causes for growth in Indian IT sector, problems and challenges faced by Indian IT sector.

UNIT – 4 PLANNING AND NITI AAYOG                                                      (20 Hrs)
Planning- meaning, definition, features, Objectives of plans – Long term and short term, Types of plans – Annual Plans, Rolling Plans, Structural Planning, Planning by Direction and Planning by Inducement, Broad achievements and failures of India’s five year plans.  NITI Aayog – meaning, structure, objectives and functions.

UNIT – 5 INDIA’S FOREIGN TRADE                                                              (10 Hrs)
Foreign trade – meaning, Significance of foreign trade, Composition and Direction of India’s Foreign Trade, Role of Foreign Direct Investment and Foreign Institutional Investment, Foreign Trade Policy of India 2015 – 2020. Special Economic Zones

SELF STUDY/EXPERENTIAL LEARNING
1. New Farming Techniques – Organic farming, Contract farming, Corporate farming, Precision farming.

2. Impact of Liberalization, Privatization and Globalization.
3. Objectives and Performance of Eleventh and Twelfth Five Year Plans in India.
TEXT BOOKS 
1. Mishra & Puri, 2020, Indian Economic Development, Indian economy 38th Revised, Himalya Publishing House.

2. Leonard 2006, Tamil Nadu Economy, Macmillian Publications, New Delhi – 2.
3. Dr. P.K. Dhar, 2019, Indian Economy Its growing Dimension, 25th Revised Edition, Kalyani Publisher, New Delhi

REFERENCE BOOKS
1. Perumal samy, 2000, Tamil Nadu Economy, Sultan Chand & Sons, Educational Publishers, N. Delhi – 2

2. Dhingra I.C 2018, The Indian Economy : Environment & Policy, Sultan Chand and Sons.
3. Uma Kapila, (Ed) (2017 - 2018) Indian Economy Since Independence, Academia Foundation, New Delhi 28th Edition.

4. Raddar Dutt & K.P.M. Sundaram, 2017 Indian Economy, S CHAND Publications.
5. Ashwani Mahajan, Gaurav Datt, 2015, Indian Economy, Edition: 71, S.Chand Publisher.
ONLINE RESOURCES

1. https://youtu.be/ShoD-FOlMUY
2. https://youtu.be/bMEulv3C-rA
3. https://youtu.be/alg6PlX9Kh8
COURSE OUTCOMES

On the completion of this course, the students will be able to
	CO
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Integrate agricultural problems and policy measures for the development of agricultural sector and state the revolutions made in allied activities.
	K1, K4

	CO2
	Comment on the new industrial policy and sketch out the problems of small scale industries and connect problems with government policies and industrial credit institutions.
	K2, K3, K4

	CO3
	Name the different types of sectors in India and appraise the development of service sector.
	K1, K4

	CO4
	Describe the various types of plans and interpret the objectives and functions of NITI Aayog.
	K2, K3

	CO5
	Examine he significance and composition of foreign trade and explain the foreign trade policy for development.
	K3, K4

	K1 – Knowledge, K2 – Understanding, K3 – Apply, K4 – Analyze


CO-PSO Mapping Matrix

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	2
	3
	1

	CO2
	3
	2
	2
	3
	3

	CO3
	3
	3
	3
	3
	1

	CO4
	3
	2
	2
	3
	1

	CO5
	3
	1
	3
	3
	3

	Average
	3
	2.2
	2
	3
	1.8

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation


METHODOLOGY OF TEACHING:
Lecture Method, Power Point Presentation, Quiz, Seminar, Assignment, Open Book Test, Class Test, Topic Discussion.
B.A CORPORATE ECONOMICS
SEMESTER-IV
CORE THEORY 7
COURSE NAME: PRINCIPLES OF BUSINESS ORGANIZATION     CREDITS: 5
COURSE CODE: CIVC7(7)


           INSTRUCTIONAL HOURS: 90
COURSE OBJECTIVES:
The main objectives of the course are to:
1. Equip the students to understand the basic fundamentals and the external forces that shape the business environment.
2. Acquire the main working aspects of organizations, not only from an economic point of view but also considering organizations as part of society. 
3. Impart knowledge of shares.    
	Unit-1


	NATURE AND SCOPE OF BUSINESS                                    (13 Hrs)
Nature and scope of business-  Definition of business-  characteristics of business-  Objectives of business-  economic objectives, social objectives, human objectives, national objectives- Distinction between business, profession and employment- Classification of business activities- Industry- types of industry- Commerce- scope of commerce- E-commerce- Trade- types of trade- Aids to trade.        


	

	Unit-2


	SOLE PROPRIETORSHIP AND PARTNERSHIP              (15 Hrs)
Sole Proprietorship- Meaning, features, merits and demerits - Meaning- Partnership- Definition, features, advantages and disadvantages, Partnership deed- Registration of partnership firm- Kinds of partners- Rights and Duties of partners- Dissolution of partnership firm.      

                                                
	

	Unit-3 


	JOINT STOCK COMPANY                                                  (20 Hrs)
Joint stock companies - Types of companies- Formation, Incorporation and Commencement of business- Memorandum of Association- Definition, contents and alterations, Articles of Association- Meaning, contents and alterations- Prospectus- definition and contents, Shares- Equity Shares- Features, advantages and disadvantages- Preference Shares- kinds, merits and demerits- Debentures- Features and kinds.

	

	Unit-4


	CO-OPERATIVE ENTERPRISE                                          ( 12 Hrs)
Co-operative Enterprises - Meaning, features, merits and demerits- Types of Co-operatives- consumers’ co-operatives, producers’ co-operatives, Marketing co-operatives, Housing co-operatives, Co-operative Credit Societies, Co-operative Farming Societies.  


	

	Unit-5


	PUBLIC ENTERPRISES AND PUBLIC UTILITIES        (15 Hrs)
Public enterprises- Definition, objectives- Forms of public enterprises- Departmental undertaking- Features, merits and demerits- Government Company- features, merits and demerits- Public Corporations- features, merits and demerits- Public Utilities- Definition, characteristics and special problems.                                                                                            
	


SELF STUDY/ EXPERENTIAL LEARNING

1. Differentiate Partnership from Joint Stock Company.

2. Role of Co-operative enterprises in economic development.

3. Highlighting  the functions of public utilities to the society.


TEXT BOOK:

1. C.D. Balaji, Dr. G. Prasad, 2008, Business Organization, Margham Publications.

2. C.B. Gupta, 2006, Business Organization and Management, Eleventh Edition,  Sultan Chand and Sons.
REFERENCE BOOKS:

1. M.C. Shukla, 2007, Business Organization and Management, Eighteenth Edition, Sultan Chand and Sons.
2. P.N. Reddy, 2003, Principles of Business Organization and Management, Sixth Edition, Sultan Chand and Sons.
3. Y.K. Bhushan, 2011, Fundamentals of Business Organization and Management, Eighteenth Edition, Sultan Chand and Sons.

ONLINE RESOURCES:

1. https://www.youtube.com/watch?v=F5XJX6r0-YY
2. https://www.youtube.com/watch?v=vk5RyHTX8wA
3. https://youtu.be/9kEuIS4aSKQ
COURSE OUTCOMES
On completion of this course, the students will be able to 

	COS
	COURSE OUTCOMES
	KNOWLDGE

LEVEL

	CO1
	Describe the Nature and Scope of Business and Economic, Social, Human, National and Global objectives of Business
	K2, K3

	CO2
	Summarize the contents of Partnership Deed and Registration of Partnership Firm.
	K2, K3

	CO3
	Examine the important documents of Joint Stock Company.
	K1, K3

	CO4
	Recognize the features and role of Co-operative enterprises.
	K2, K4

	CO5
	Relate the Objectives and Forms of Public Enterprises and explore the solutions to the problems faced by Public Enterprises.
	       K2,K4

	       K1 – Knowledge,  K2- Understand,  K3-Apply,  K4-Analyze


COS-POS MAPPING MATRIX 

	
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	2
	3
	2

	CO2
	3
	3
	2
	3
	1

	CO3
	3
	2
	1
	3
	2

	CO4
	3
	2
	1
	3
	1

	CO5
	3
	3
	2
	3
	2

	AVERAGE
	3
	2.6
	1.6
	         3
	1.6

	3-Highly Correlated, 2- Moderately Correlated, 1- Slightly Correlated,0- No Correlation


METODOLOGY OF TEACHING:  

      Lecture (Chalk and Talk), Assignments, Class tests &Group  Discussions, PPT, YouTube videos, Seminars, question hours.
B.A. CORPORATE ECONOMICS

SEMESTER IV

ALLIED THEORY (4) 
COURSE NAME: MARKETING STRATEGIES

               CREDITS:5

COURSE CODE: CIVA4(7)


          INSTRUCTIONAL HRS:75

COURSE OBJECTIVES:

The main objectives of this course are to
1. provide knowledge on the importance of consumerism and its evolution.

2. Discuss the various channels of distribution, pricing strategies, the types of advertising and the process of personal selling.

3. Explain e-marketing, and marketing research to meet consumer needs.

Unit I








                        ( 10 Hrs)

Consumerism- Definition of consumerism – Reasons for Consumerism – Consumer Movement –Consumer Movement and its evolution in India-Rights of the producers and consumers. 
Unit II                                                                                                                   (20 Hrs)
Channels of distribution-Definition of channels of distribution-Wholesalers-Meaning of wholesalers-Services of Wholesalers to the Manufacturer and to the Retailer – Retailers – Meaning of retailers– Services of the Retailers – Types of Retailers(Itinerant Retailers, Fixed Shop Retailers, Small Scale Retailers, Large Scale Retailers)-Departmental Stores- Features of departmental stores– Limitations of Departmental Stores–Chain stores-Merits and Demerits of chain stores– Distinction between Departmental Store and Chain Store.                                                                    
Unit III                                                                                                                (15 Hrs)
Pricing-Meaning of pricing- Objectives of pricing – Kinds of Pricing (Odd pricing, psychological pricing, prestige pricing, dual pricing, skimming pricing, penetration pricing, markup pricing, mark down pricing, geographical Pricing).

Unit IV








              (15 Hrs)
Advertising and Personal Selling-Advertising-Meaning of advertising-Objectives of advertising-Types of advertising-Factors determining advertising-Merits of advertising-Personal Selling-Meaning of personal selling-Process of personal selling-Merits of personal selling.

Unit V








             (15 Hrs)

Recent trends in marketing-E-marketing-Meaning of E-marketing-Characteristics of E-marketing-Benefits of E-Marketing-Marketing Research-Meaning of marketing research-Scope of marketing research-Objectives of marketing research-Advantages of marketing research.
SELF STUDY/ EXPERENTIAL LEARNING:

1. Consumer Protection in India.
2. Effects of advertising.
3. Recent trends in E-Marketing.
TEXTBOOKS:
1.Bhagavathi, R.S.N. Pillai, Modern Marketing: Principles and practices, 14th edition,    

    S.Chand & Company Ltd, 2016.

2.Dr. Natarajan.L, Marketing, 13th edition, Margham publications, 2015.
REFERENCE BOOKS:
1.Philip Kotler, Gary Armstrong, Principles of Marketing, 15th edition, Pearson
   Education India, 2015.

2.Rajan Saxena, Marketing Management, 5th edition, 2017, McGraw Hill Education.

3.Ramaswamy, Namakumari, Marketing Management: Indian Context Global Perspective, SAGE Publications 2018.

ONLINE RESOURCES:

1. https://managementoer.wordpress.com/marketing-management/
2. https://saylordotorg.github.io/text_emarketing-the-essential-guide-to-online-marketing/
3. https://www.youtube.com/watch?v=vpRFgi2HqQ0
COURSE OUTCOMES:

On completion of this course, the student will be able to:

	CO No.
	Course Outcome
	Knowledge Level

	CO1
	Describe Consumerism and apply the theoretical knowledge on consumer rights and protection in the context of Indian markets
	K2, K3

	CO2
	Distinguish the various distribution channels in marketing of goods and services.
	K4

	CO3
	Compare the various pricing strategies that augment marketing of products and services.
	K4

	CO4
	Demonstrate how to use marketing communications functions such as advertising and personal selling to promote products/services.
	K3

	CO5
	Explain the role, importance, benefits of e-marketing and apply research in making marketing decisions.
	K2, K3

	K1-Knowledge, K2-Understand, K3-Apply, K4-Analyse


CO-PSO MATRIX:
	CO/PSO
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	3
	3

	CO2
	3
	3
	1
	3
	3

	CO3
	3
	3
	1
	3
	3

	CO4
	3
	3
	1
	3
	3

	CO5
	3
	3
	1
	3
	3

	Average
	3
	3
	1
	3
	9

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING:
Chalk and Talk, PowerPoint/Google Slides Presentation, E-Contents, Assignments, Seminars, Group Discussion and Quiz.
B.A. CORPORATE ECONOMICS

NON-MAJOR ELECTIVE 2

COURSE NAME: ADVERTISING AND SALES PROMOTION        CREDITS:2
 COURSE CODE:     CIVNME2(7)                    INSTRUCTIONAL HOURS: 30
COURSE OBJECTIVES:
The main objectives of this course are to:

1. Familiarize the students with the basic concepts of advertising. 
2. Students will know the insights of advertising: preparing an advertising message, selecting an appropriate medium.

3. Students will be able to learn the various forms of sales promotion tools and theories of personal selling 
UNIT 1 : FUNDAMENTALS OF ADVERTISING



           (6 Hrs)
Definition of Advertising – Advertising and Marketing – Types of Advertising- Functions of Advertising 
UNIT 2 ADVERTISING AGENCY





            (6 Hrs)
Advertising Agency – Functions of AD Agencies – Functions of Advertising Manager – Selection of an Advertising agency. 
UNIT 3 – ADVERTISING MEDIA





           (6 Hrs)
Advertising Media - Objectives of an Advertising media – Strategies of media – Implementation of media plan  

UNIT 4 – SALES PROMOTION 






          (4 Hrs)
Definition – Growing importance of sales promotion – Consumer Promotions 
UNIT 5 – PERSONAL SELLING 






(8 Hrs)
 Meaning of Personal Selling – objectives of personal selling – AIDAS theory of selling – Behavioural equation theory – Major steps in Selling 

SELF STUDY / EXPERENTIAL LEARNING:

1. Main aim of advertising 
2. Need for Advertising Agency
3. Purpose of advertising media
4. Sales promotion techniques

5. Importance of Personal selling. 
TEXT BOOKS:
1. S.A.Chunawalla, Advertising, Sales Promotion Management , Himalaya Publishing House, 2010

REFERENCE BOOKS:
1. Hackley, C: Advertising and Promotion: An integrated communications approach, 2ndEdition, Sage Publications, 2010.

2. Belch, G.E., Belch, M. and Purani, K: Advertising and Promotion, 7thEdition, Tata McGraw-Hill Education, 2009. 
ONLINE RESOURCES:
1. https://www.marketing91.com/objectives-of-advertising/
2. https://www.mbaskool.com/business-concepts/marketing-and-strategy-terms/11861-advertising- 

3. https://www.salesforce.com/blog/5-key-elements-successful-sales-promotion/
COURSE COUTOMES

On completion of the course, students will be able to:
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Explain  the concept of advertising and its types 
	K1

	CO2
	Describe the Advertising Agency and  to analyse selection of agencies 
	K3

	CO3
	Explain about  advertising media 


	 K3

	CO4
	Analyse the importance of sales promotion 
	 K4

	CO5
	Illustrate the theory of Personal selling 
	K3

	K1 – Knowledge, K2 – Understand, K3 – Apply, K4 – Analyze


METHODOLOGY OF TEACHING:
Lecture Method, Quiz, Lecture Videos, Seminar, Power Point Presentation, White Board Teaching.
SEMESTER-V
B.A. CORPORATE ECONOMICS

SEMESTER – V

CORE PAPER – 8

COURSE NAME:  MACRO ECONOMICS                                                CREDITS:5

COURSE CODE : CVC8(7)
                                   INSTRUCTIONAL HOURS: 90 Hrs.

                                                                                                      



    COURSE OBJECTIVES:

1. To know and understand the economic analysis of key macro economic variables like output, employment, savings and investment.  
2. To provide in depth knowledge to the students with a framework for understanding the working of the whole economy and the various interactions among households, business and government sector.  
3. To study the vital role of monetary and fiscal policies in seeking to influence macroeconomic outcomes.
Unit-1
MACRO ECONOMICS– INTRODUCTION                                            (15 Hrs)
Meaning- Definition – Scope of Macro Economics – Significance of Macro Economics – Limitations of macro economics – Distinction between Micro and Macro Economics – Macro Statics and Macro Dynamics – Comparative Macro Statics.










Unit-2   SOCIAL ACCOUNTING




                          (15 Hrs)
Meaning- Components of Social Accounting – Circular Flow of Income - Two sector model - Circular Flow of Income Three sector model - Circular Flow of Income Four sector model. 

Unit-3  CLASSICAL THEORY OF OUTPUT & EMPLOYMENT                 (15 Hrs)
Assumptions of Classical Model of Output and Employment – Say’s Law of Market – Assumption – Implications of Say’s law – Criticisms of say’s law Classical Model of Output and Employment without Savings and Investment – Criticisms of Classical Theory

Unit-4   IS – LM FRAMEWORK




                       (15 Hrs)
Meaning of General Equilibrium of Real and Monetary Sector – Commodity Market Equilibrium – Derivation IS Curve – Monetary Sector Equilibrium – Derivation of LM Curve – Hicksian Cross.


Unit- 5   MACRO ECONOMIC POLICY



                       (15 Hrs)
Meaning – Primary Objectives – Secondary Objectives – Instruments of Monetary Policy – Instruments of Fiscal Policy.
SELF STUDY



1. “Economics may be defined as the study of allocation of scare recourse among competing ends” Examine.

2. Bring out the superiority of Keynesian theory over Classical theory.

3. Role of monetary policy in economic development.

TEXT BOOKS
1. Macro Economics – S.Sankaran, Margham Publications, VI Edition, Reprint 2013.

2. Macro Economics -  M.L.Jhingan, Vrindha Publications (P) Ltd., XII Edition, Reprint 2015.

REFERENCE BOOKS
1. Macro Economic Analysis: Edward Shapiro, Thomson Learning; 5th Revised edition (1 May 1982)

2. Macroeconomic Theory: M.C. Vaish , Vikas Publishing, 14th Revised Edition, 2010

ONLINE RESOURCES

http://archive.mu.ac.in/myweb_test/M.A.Part%20-%20I%20-%20%20MACRO%20ECONOMICS%20%28Eng%29.pdf

COURSE OUTCOMES:
Upon completing the requirements for this course, the student will be able to:
	CO
	Course Outcome
	Level

	CO1
	Define macro economics distinction between micro and macro economics and elaborate the study of aggregates or averages covering the entire economy with economic actions and 
	K1,  K4

	CO2
	Examining statistically the economic activities of the different sectors of the   economy with Illustration of the circular flow of income.


	 K3, K4

	CO3
	Analyze the determination of output and employment through classical model and appraise the implications of Say’s Law.


	K4

	CO4
	Explain the derivation of IS – LM functions  and their slopes for the understanding of the effectiveness of monetary and fiscal policies.


	K2, K3  

	CO5
	Demonstrate the credit control measures adopted by the Central bank of the country by Monetary Policy and the use of taxation and public expenditure for growth of the economy. 


	K2, K3, K4


CO-PSO MATRIX:

	
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	3
	2.6
	3
	9


3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation

METHODOLOGY OF TEACHING:

Chalk and Talk., PowerPoint/Google Slides Presentation, E-Contents, Assignments, Seminars, Quiz and Group Discussion.

B.A. CORPORATE ECONOMICS
SEMESTER V

CORE PAPER (9)

COURSE NAME: HUMAN RESOURCE DEVELOPMENT                
         CREDITS:5

COURSE CODE: CVC9(7)


                
     INSTRUCTIONAL HRS:90
COURSE OBJECTIVES
The main objectives of this course are to:
1. Provide a formal exposure to managing vital resources of an organization - Human Resource. 

2. Discuss on the significance of man power to an institution, types of HR policy, need and importance of training them to its requirements.

3. Elaborate the performance appraisal and Job evaluation in an organization.
Unit-1










(15 Hrs)
Human Resource Development – Meaning – Objectives – Scope of Human Resource Development in India – Importance of Human Resource Development – Difference between Human Resource Development and Human Resource Management – Qualities of a Human Resource Manager.

Unit-2










(15 Hrs)
Human Resource Policy – Meaning – Significance – Types of Human Resource Policy -Essentials of a sound Human Resource Policy.

Unit-3










(20 Hrs)
Training – meaning – Objectives – Significance of training – Methods of training for the employees – On the Job training and Off the Job training for the employees-Methods of training for the executives- On the Job training and Off the Job training for the executives.
Unit-4
 









(20 Hrs)
Performance Appraisal- Meaning– Importance – Process – Methods of Performance Appraisal – Traditional and Modern Methods of performance appraisal.

Unit -5
 








 (20 Hrs)
Job Evaluation – Meaning – Process of job evaluation – Merits of Job Evaluation – Methods of Job Evaluation – Quantitative and Non-Quantitative methods of Job Appraisal-Difference between Performance Appraisal and Job Evaluation.
SELF STUDY/ EXPERENTIAL LEARNING:

3. Modern Methods of training
4. Modern methods of performance appraisal
5. Significance of job Evaluation. 
TEXTBOOKS:
1. C.B.Gupta, Human Resource Management, 16th Revised Edition.Sultan Chand & Sons.
2. P.C. Tripati, 2009, Human Resource Development, Sultan Chand & Sons.
REFERENCE BOOKS:

1.A.M. Shaikh , Human Resource Development & Management,  3rd Revised Edition, S. Chand & Co., Ltd.

2. K Aswathappa, Human Resource Management: Text & Cases, 8th Edition, McGraw Hill Education

3. Randy L Desimone Jon M Wermer, Human Resource Development, 6TH edition, Cengage India.
ONLINE RESOURCES:

1.https://open.lib.umn.edu/humanresourcemanagement/part/chapter-1-the-role-of-human-resources/
2.https://opentextbc.ca/organizationalbehavioropenstax/chapter/techniques-of-performance-appraisal/
3.https://www.youtube.com/watch?v=A2HFusWQIeE
COURSE OUTCOMES:

On completion of this course, the student will be able to:
	CO No.
	Course Outcome
	Knowledge Level

	CO1
	Enumerate the objectives and significance of HRD.
	K2

	CO2
	Describe HR policy 
	K2

	CO3
	Analyze the significance of various training methods of employees and executives in an organization
	K2, K3, K4

	CO4
	Distinguish between traditional and modern methods of Performance appraisal.
	K2, K3, K4

	CO5
	Explain the concept of Job evaluation, its merits and demerits.
	K2, K3

	K1-Knowledge, K2-Understand, K3-Apply, K4-Analyse


CO-PSO MATRIX:
	CO/PSO
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	0
	3
	3

	CO2
	3
	3
	1
	3
	3

	CO3
	3
	3
	1
	3
	3

	CO4
	3
	3
	1
	3
	3

	CO5
	3
	3
	1
	3
	3

	Average
	3
	3
	0.8
	3
	3

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING

Chalk and Talk, PowerPoint/Google Slides Presentation, E-Contents, Assignments, Seminars, Group Discussion and Quiz.
B.A. CORPORATE ECONOMICS

SEMESTER –V

CORE THEORY (10)

COURSE NAME: FISCAL ECONOMICS                                           CREDITS: 5
COURSE CODE: CVC10(7)                                        INSTRUCTIONAL HRS: 90

COURSE OBJECTIVES:
The main objectives of this course are to:
1. Introduce the nature and scope of public finance and help them to differentiate between private and public finance of the country. 

2. Provides an in-depth study of public expenditure and also emphasize its importance on the various sources of public revenue, learn how direct and indirect taxes are levied to increase financial resources for the purpose of economic development of the country. 

3. Disseminate knowledge on evaluation of central and state government taxation and understand the concepts of taxable capacity, factors, measurements and its significance.
UNIT- 1       PUBLIC FINANCE                           


                    (15 Hrs)     
Public Finance - Meaning, Definition, Scope of Public Finance, Distinction Between Private and Public Finance, The Principle of Maximum Social Advantage - Dalton’s View and Musgrave’s View. 

UNIT- 2      PUBLIC EXPENDITURE                                                              (15 Hrs)                                                                                                                                  

Public Expenditure - Meaning, Definition, Classification of Public Expenditure, Reasons for the Growth of Public Expenditure, Controls of Public Expenditure, Adolph Wagner Hypothesis Theory of Public Expenditure.
UNIT- 3      PUBLIC REVENUE                                                                          (20 Hrs)                                                                                                                    
Public Revenue - Meaning, Source of Public Revenue - Tax Revenue, Characteristics of a Tax, Non-Tax Revenue - Meaning, Administrative Revenue - Fees, Licensing Fees, Special Assessment Fees, Fines and Penalties, Forfeitures, Escheat, Gifts and Grants, Commercial Revenue (Price), Canons of Taxation (Adam Smith’s and Bastable’s Canons of Taxation), Effects of Taxation on Production, Distribution and Other Effects, Concepts of Progressive, Proportional, Regressive and Degressive Taxation. 
UNIT- 4     INDIVIDUAL TAXES IN INDIA                                                      (20 Hrs)
Income Tax - Meaning, Merits and Demerits, Wealth Tax - Meaning, Case for and Against Wealth Tax, Capital Gain Tax - Meaning, Case for and Against Capital Gains Tax, Corporate Income Tax - Meaning, Merits and Demerits, Customs Duties (Import and Export Duties) – Meaning, Sales Tax - Meaning, Definition, Merits and Demerits, VAT - Meaning, Merits and Demerits, Goods and Service Tax (GST) -Meaning, Benefits and Criticisms.
UNIT- 5      TAXABLE CAPACITY                                                                    (20 Hrs)
Taxable Capacity - Meaning, Definition, Types of Taxable Capacity - Absolute and Relative Taxable Capacity, Factors Determining Taxable Capacity, Measurement of Taxable Capacity, Significance of Taxable Capacity, Limits of Taxable Capacity.

SELF STUDY/ EXPERENTIAL LEARNING:
1. Effects of Public Expenditure. 

2. Pros and Cons of Direct and Indirect Taxes in India.
3. Methods of Taxable Capacity in India.
TEXT BOOKS: 

1. R. Cauvery, U.K. Sudhanayak, M. Girija, N. Kruparani and R. Meenakshi - Public Finance, S. Chand and Company Limited, 2011 – Unit 1, 2, 5.
2. M. Maria John Kennedy, Public Finance, 2nd Edition, PHI Learning Private Limited Publishers, 2013 - Unit 4.

3. R. K. Lekhi and Joginder Singh, Public Finance, 19th Edition, Kalyani Publishers, 2013 - Unit 3.

REFERENCE BOOKS:

1. Dr. T. P. Tyagi and Dr. H. P. Singh, Public Finance, 62th Edition, Jai Prakash Nath & Co. Publisher, 2019.
2. Bhatia, H.L, Public finance, Vikas Publications, New Delhi, 2004.

3. Dalton, Huge, 1971, Principles of Public Finance, Routledge and Kegan Paul Ltd, London. 

4. Musgrave, Richard A., 1959, Theory of Public Finance: A Study in Public Economy, McGraw Hill Kogakusha Ltd. Tokyo. 

5. Singh S.K., 2010, Public Finance Theory and Practice, Ninth Edition, S. Chand Publishing, New Delhi. 
ONLINE RESOURCES: 
1. https://epgp.inflibnet.ac.in/Home/ViewSubject?catid=11
2. https://edurev.in/courses/10460_Public-Finance-Notes--Videos
3. https://www.economicdiscussion.net/india/Public Expenditure: Causes, Principles and Importance (economicsdiscussion.net)
4. https://www.yourarticlelibrary.com/economics/public-expenditure-meaning-importance-classification-and-other-details/38100
5. https://www.yourarticlelibrary.com/finance/public-revenue-meaning-tax-revenue-non-tax-revenue-with-classification-of-public-revenue/26277
COURSE OUTCOMES:

On the completion of the course, students will be able to:

	COs
	Course Outcomes
	Knowledge Level

	CO1
	Describe the concepts of public finance and distinguish between private and public finance.
	K1, K2, K4

	CO2
	Explain the reasons for the growth of public expenditure in India.
	K2, K4

	CO3
	Classify the various sources of public revenue and differentiate between direct and indirect taxes.
	K2, K4

	CO4
	Categorize the various taxes of India.
	K3, K4

	CO5
	Point out the factors and limits to taxable capacity in India.
	K4

	K1- Knowledge, K2- Understand, K3- Apply, K4- Analyze


COs-PSOs MATRIX:
	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	2
	3
	3

	CO2
	3
	3
	2
	3
	3

	CO3
	3
	3
	2
	3
	3

	CO4
	3
	3
	2
	3
	3

	CO5
	3
	3
	2
	3
	3

	Average
	3
	3
	2
	3
	3

	3- Highly Correlated, 2- Moderately Correlated, 1- Slightly Correlated, 0- No Correlation


METHODOLOGY OF TEACHING:
Chalk and board, Assignment, Lecturing and Text, E-content Development – PPT, Whatsapp, Email, Youtube Links, Slideshare Links, LMS– Google Classroom, Virtual Classroom – Google Meet, Seminar Presentation by Students, Classroom Discussion, PDF Files

B.A CORPORATE ECONOMICS

SEMESTER V

CORE THEORY -11

COURSE NAME: MANAGEMENT ACCOUNTING                             CREDITS: 5
COURSE CODE: CVC11(7)                                       INSTRUCTIONAL HOURS: 90
COURSE OBJECTIVES:
The main objectives of this course are to
1. The purpose of “Management Accounting” is to educate the students the way in which accounting information can be used by the Managers in performing their managerial functions of planning and controlling. 

2. It helps students to become more employable in the job market.

3. Students also benefit from the knowledge of ratios

UNIT 1: MANAGEMENT ACCOUNTING                                                  14 Hrs

Management Accounting - Meaning- Definition- Nature of management accounting- Scope of Management Accounting- Objectives of Management Accounting- Functions of Management Accounting 

UNIT 2: TOOLS OF MANAGEMENT ACCOUNTING                              15 Hrs

 Tools of management accounting - Need, Importance and Limitations of Management Accounting- Distinction between Financial Accounting and Management Accounting- Functions and duties of Management Accountant.

UNIT 3: RATIO ANALYSIS                                                                            20 Hrs

 Ratio Analysis - Meaning- Importance and Limitations of Ratio Analysis- Current Ratio- Proprietary Ratio- Debt Equity Ratio- Capital Gearing Ratio- Gross Profit Ratio- Net Profit Ratio- Operating Ratio

UNIT 4: FUND FLOW STATEMENTS                                                          25 Hrs

Fund Flow Statements - Meaning of Fund- Meaning of Flow of Fund- Importance and Limitations of Fund Flow Statements- Statement of Changes in Working Capital- Preparation of Fund Flow Statement  
UNIT 5: MANAGEMENT AUDIT AND REPORTING                                 16 Hrs
Management Audit- Meaning- Definition- Objectives of Management Audit- Difference between Financial Audit and Management Audit- Need for Management Audit- Conducting Management Audit- Reporting- Meaning- Definition- Essentials of an Ideal Report- General Principles of Good Reporting- Reporting needs of different management levels

THEORY QUESTIONS:   UNIT - I, UNIT – II and UNIT- V

PROBLEMS:  UNIT – III and UNIT - IV 

SELF STUDY/ EXPERIENTIAL LEARNING

1. Installation of management accounting system

2. Significance of current ratio and problems of window dressing

3. Methods of reporting and types of reports
TEXT BOOKS:

1. R.S.N. PILLAI, BAGAVATI-MANAGEMENT ACCOUNTING Third Revised Edition2005, S. Chand & Company Ltd.  New Delhi., Reprint 2009

2. S.N. MAHESWARI-PRINCIPLES OF MANAGEMENT ACCOUNTING  13TH Edition 2001, 16thRevised Edition 2006, Sultan Chand & Sons, New DelhiReprint 2009.

REFERENCE BOOKS:

1. Dr.A.MURTHY, Dr S. GURUSAMY – Essentials of MANAGEMENT ACCOUNTING First Reprint 2008 Vijay Nicole Imprints Private Limited
McGraw - Hill Education (India) Pvt. Ltd

2. T.S. REDDY, Dr Y. HARI PRASAD REDDY – MANAGEMENT ACCOUNTING

Fifth revised edition 2014, Margham Publications 

3. L.M. PANDEY– MANAGEMENT ACCOUNTING

Third revised edition 2018, Vikas Publication House.

ONLINE RESOURCES
1. www.bms.co.in
2. https://accountlearning.com/tools-and-techniques-of-management-accounting/
3. https://www.accountingnotes.net/financial-statement/funds-flow-statement/fund-flow-statement-problems-and-solutions-accounting/13347
COURSE OUTCOMES:

On the completion of the course the student will be able to :

	CO No.
	Course Outcome
	Knowledge Level

	CO1
	Describe the nature and scope of management accounting and explain the objectives and functions of management accounting
	K1,K2



	CO2
	Differentiate between management accounting and financial accounting and analyse the functions and duties of management accountant
	K3,K4



	CO3
	Define ratio, apply the formulae to compute suitable ratios and comment on the solvency and liquidity position of an organisation
	K1,K3,K4



	CO4
	Explain the meaning of flow of fund , calculate changes in working capital and prepare Fund flow statement to understand the financial consequences of business operations
	K3



	CO5
	Describe the need for management audit and also analyse the reporting needs of different management levels 


	K2,K4

	K1- Knowledge, K2 – Understand, K3 – Apply, K4 - Analyze

	


CO – PSO MAPPING MATRIX

	CO/PSO
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	3
	2

	CO2
	3
	3
	1
	3
	3

	CO3
	3
	2
	3
	3
	3

	CO4
	1
	3
	3
	3
	3

	CO5
	3
	3
	1
	3
	1

	Average
	2.6
	2.8
	1.8
	3
	2.8

	3-Highly Correlated, 2-Moderately Correlated, 1-Slighty Correlated, 0-No Correlation


METHODOLOGY OF TEACHING

Chalk and Board, Power point presentations, Assignments, Seminars and Group discussions, Quiz.
B.A. CORPORATE ECONOMICS

SEMESTER V
CORE ELECTIVE (2)
COURSE NAME: MANAGERIAL ECONOMICS                
     CREDITS:4

COURSE CODE: CVCE2B(7)


            INSTRUCTIONAL HRS:60

COURSE OBJECTIVES

The main objectives of this course are to:

1. Develop an understanding of the applications of managerial economics.

2. Elaborate the capital budgeting process, techniques and cost of capital.

3. Discuss on breakeven analysis that help in decision making.

Unit-1 









 (12 Hrs)                                                                                             
Meaning, Definition, Scope, Usefulness of Managerial Economics - Decision-making Meaning, Tools that aid in decision-making- Incremental Concept, Time Perspective, Opportunity Cost, Discounting Principle, Equi-marginal principle.

Unit-2 

(15 Hrs)                                                                                                      

Meaning, Definition of Demand forecasting - Types of Demand Forecasting – Methods of Demand Forecasting – Qualitative Forecasting – Survey method- Quantitative Forecasting – Statistical Method – Times Series Analysis – Correlation and Regression – Forecasting of new product –Features of a good forecasting method.


Unit-3 

 (10Hrs)

Capital Budgeting – Meaning and need for capital budgeting – Process of Capital budgeting- Capital Budgeting Techniques.

Unit-4

 (10 Hrs)        

Cost of Capital – Meaning of cost of capital-Debt capital – Preference Share capital- Equity capital – Retained earnings –Weighted cost of capital.                                                                                                 
Unit-5

 (13 Hrs)                                                                                                      

Break –even Analysis – Meaning –Assumptions of Break-even Analysis – Break-even point determination in terms of physical units and sales value – Usefulness and Limitations.


SELF STUDY/EXPERIENTIAL LEARNING

1. Modern Methods of Capital budgeting.

2. Project Profitability Index

3. Break even analysis in Ecommerce.

TEXTBOOKS:

1. R.Cauvery and U.K.Sudhanayak, M.Girija and R.Meenakshi, 2013, Managerial  Economics ,  S.Chand Publishing.

2. M L Jhingan, J K Stephen, Managerial Economics, 2nd Edition, Vrinda Publications.

REFERENCE BOOKS:

1. P.L.Mehta, 2014, Managerial Economics Analysis , Problems, Cases, Sultan 

       Chand & Sons.      

2. .R.L.Varshney and K.L.Maheshwari Managerial Economics,19th Revised and  

   Enlarged Edition, Sultan Chand & Sons.

3. H L Ahuja, Managerial Economics, Analysis of Managerial Decision Making, 2017, S. Chand and Company Limited

ONLINE RESOURCES:

1. https://www.tutorialspoint.com/managerial_economics/managerial_economics_quick_guide.htm
2. https://www.youtube.com/watch?v=Sff3DxOHjJs&list=RDCMUC1KZthNKVq8I8feFK8Z1eIQ&start_radio=1&rv=Sff3DxOHjJs&t=25
3. https://www.youtube.com/watch?v=mN8dGY57IBk

COURSE OUTCOMES:
Upon completing the requirements for this course, the student will be able to:
	CO No.
	Course Outcome
	Knowledge Level

	CO1
	Describe the scope of managerial economics, tools that aid in decision making.
	K1, K2

	CO2
	Distinguish between Quantitative and Qualitative methods of demand Forecasting.
	K2, K3

	CO3
	Describe the capital budgeting process and evaluate the various capital budgeting techniques.
	K2, K3, K4

	CO4
	Compute cost of capital.
	K2, K3

	CO5
	Analyze break-even point of a firm.
	K3, K4

	K1-Knowledge, K2-Understand, K3-Apply, K4-Analyse


CO-PSO MATRIX:

	CO/PSO
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	2
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	3
	2.8
	3
	9

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING

Chalk and Talk, PowerPoint/Google Slides Presentation, E-Contents, Assignments, Seminars,
Group Discussion and Quiz.
B.A. CORPORATE ECONOMICS

SEMESTER – V

  CORE ELECTIVE  (2) 

COURSE NAME:  ECONOMIC DEVELOPMENT OF TAMIL NADU         CREDITS: 4
COURSE CODE: CVCE2B(7)                                                                         INSTRUCTIONAL  HRS:  60 
COURSE OBJECTIVES

The main objectives of this course are to
1. Provide an exposure to the students about the basic characteristics and resource endowments of Tamil Nadu

2. Highlights the significance of various sectors for the development of Tamil Nadu.

3. Explore the development during the five year plans.

Unit I  CHARACTERISTICS OF TAMIL NADU                                                       (10 Hrs)                   

Relevance of Regional Economics – basic characteristics of Tamil Nadu – size, demography – Resource endowment – land use, soil, forests, monsoon.

Unit II AGRICULTURE                                                                                                 (20 Hrs)

Agriculture in Tamil Nadu- land use pattern – cropping pattern – principal crops of Tamil Nadu – commercial crops of Tamil Nadu – source of irrigation – tank, canals, ground water – Green Revolution in Tamil Nadu – animal husbandry – fisheries. 

Unit III INDUSTRY                                                                                                        (30 Hrs)

Introduction – evolution of industries in Tamil Nadu – major large scale industries of Tamil Nadu – textiles – handloom and powerloom, cement, fertilizer, sugar and automobiles.

Small scale industries in Tamil Nadu – performance of small scale industries in Tamil Nadu – MSME, SHG – industrial estates – meaning only.

Unit IV INFRASTRUCTURE                                                                                        (20 Hrs)

Transport – importance of transport in economic development – present position of transport in Tamil Nadu – Communication in Tamil Nadu – Power development in Tamil Nadu – Banking in Tamil Nadu – Trends in housing in Tamil Nadu – Education in Tamil Nadu – Health – special schemes.  

Unit V PLANNING AND STATE FINANCE                                                          (10 Hrs)
Planning – meaning, definition – State Planning Commission – Recent Five Year Plan of Tamil Nadu – Recent budget of Tamil Nadu.

SELF STUDY

1. Women Development Programmes in Tamil Nadu.

2. Contribution of Tourism in the Development of Tamil Nadu Economy.

3. Environmental Protective measures and policies of the State.

TEXT BOOKS

1. S. Perumalsamy, 1996, Economic Development of Tamil Nadu, 3rd Edition, S.Chand and Company Pvt. Ltd. 

2. A.G. Leonard, 2006, Tamil Nadu Economy, MacMillan India.

REFERENCE BOOKS

1. Dr. N. Rajalakshmi, 1996, Tamil Nadu Economy, Business Publications Incorporated.

2. Mariappan Manickam, 2006, Economic Development of Tamil Nadu in perspective, publisher Uyrimmai

3. I.C. Dhingra, 1995, Indian Economy with special reference to Tamil Nadu, Sultan Chand & Co. 

ONLINE REFERENCE

1. https://www.youtube.com/watch?v=5Jv1KfTfkjg
2. https://www.youtube.com/watch?v=OZ0HtX5yY-E
3. https://www.youtube.com/watch?v=yPBICYKVKTs
COURSE OUTCOMES

On successful completion of this course, the students will be able to
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Outline and determine the resource endowment and characteristics of Tamil Nadu.
	K1, K3

	CO2
	Examine the sources of irrigation and integrate it with green revolution to study the agricultural development.
	K3, K4

	CO3
	Analyze the evolution and development of industrial sector in Tamil Nadu.
	K4

	CO4
	Classify the types of infrastructure and interpret the significance of transport in the economic development of Tamil Nadu
	K2, K3

	CO5
	Define planning and appraise the development of Tamil Nadu during the recent five year plans.
	K2, K3

	K1 – Knowledge, K2 – Understand, K3 – Apply, K4 – Analyze


CO PSO MATRIX
	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	3
	1

	CO2
	3
	2
	2
	3
	1

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	2
	3
	3
	1

	CO5
	3
	1
	3
	3
	1

	Average
	3
	2.2
	2.4
	3
	1.4

	3 – Highly Correlated, 2 – Moderately Correlated, 3 – Slightly Correlated, 0 – No Correlation


METHODOLOGY OF TEACHING:
Lecture Method, Assignment, Open Book Test, Class Test, Quiz, Lecture Videos, Seminar, Power Point Presentation, White Board Teaching.
B.A CORPORATE ECONOMICS

SEMESTER V
CORE ELECTIVE- 2
COURSE NAME: LABOUR ECONOMICS

                        CREDITS: 4
COURSE CODE:  CVCE2B(7)                                  INSTRUCTIONAL HRS: 60 

COURSE OBJECTIVES: 

The main objectives of this course are to:
1.Impart the main concepts of modern labour economics and presents a set of tools that allow interpreting the labour statistics.
2.Enable the students to familiarize with the labour market and employment regulation.
3.Empower the students with the empirical analysis and policy evaluation of the labour market. 
UNIT - 1 









   (15Hrs)

Labour Economics: Introduction, Concept and definition, Nature, Scope and Importance, Labour as a unique factor of production

UNIT - 2









(15Hrs)

Labour Market:  Concept of labour Market, features, Determinants of the supply and the demand for labour, Organized and unorganized labour.
UNIT - 3









(15Hrs)

Wages: Wage Concept and Definitions, Wage and development, Collecting bargaining, Wage 
differentials; Wage Policy: Objectives and importance

UNIT -4









(15Hrs)                
Labour Productivity: Concept of Labour Productivity, Measurement, Importance of Labour productivity, Determinants, Causes for Low Labour Productivity and Measures to Increase Labour Productivity, Technology and Labour Productivity. 
UNIT 5









(15Hrs)
State and labour: Need for State intervention in Labour matters, methods of intervention, Labour Social Security and Labour Welfare Measures; Labour, Policy: Objectives and Importance, Emerging perception on state intervention. 
SELF STUDY/ EXPERIMENTAL LEARNING:
1. Labour Union strength and weakness.
2. List of law enactment under ministry of labour and employment in India.
3. Bounded labour system and its abolition (1976) Act purpose in India. 

TEXT BOOKS: 

1. Bhagoliwal T.N, Economics of Labour and Industrial relation, SahityaBhavan, Agra 2000.

2. McConnel C.R. and S.L. Brue, Contemporary Labour Economics, McGraw Hill,

NewYork 2002.

REFERENCE BOOKS:

1.Mittal and Sanjay Prakash Sharma, Labour Economics, RSBA Jaipur, 2002.

2.Pierre.C, Labor Economics, 2nd edition, Prentice Hall India Learning Private Limited, 2015.
3.M.V.Joshi, Labour Economics and Labour Problem, Atlantic Publication, 2014.
ONLINE RESOURCES: 

1. https://labour.gov.in/list-enactments-ministry
2. https://prsindia.org/billtrack/overview-of-labour-law-reforms
3. https://iclg.com/practice-areas/employment-and-labour-laws-and-regulations/india
B.A. CORPORATE ECONOMICS

SEMESTER V

SKILL BASED PAPER (1)
COURSE NAME: RESEARCH METHODOLOGY                                                   CREDITS: 3
COURSE CODE: CVSB1A(7)                                INSTRUCTIONAL  HOURS:  30 

COURSE OBJECTIVES:
The main objectives of this course are to:

1. Enable students acquire research knowledge and select a research problem.

2. Familiarize the students on questionnaire and scaling techniques.
3. Understand the process of data interpretation and the mechanics in report writing.

UNIT - 1  INTRODUCTION TO RESEARCH                                                            (6 Hrs)

Meaning of research – objectives of research – types of research – criteria for good research – Review of Literature – Published and Online Sources.

UNIT - 2  RESEARCH PROBLEM                                                                                (5 Hrs)

Research problem – meaning – components – selection of a research problem.

UNIT - 3  COLLECTION OF DATA                                                                  (6 Hrs)
Collection of Data – Primary and Secondary Data – Questionnaire – Meaning, Types – Open-ended, Closed-ended, Guidelines for constructing a questionnaire, Measurement and Scaling (meaning only) – Nominal Scale – Ordinal Scale – Interval Scale – Ratio Scale.
UNIT - 4  HYPOTHESIS                                                                                                 (6 Hrs)

Research Hypothesis: Meaning, formulation, Statistical Hypothesis – Null Hypothesis and Alternative Hypothesis - Procedure for testing hypothesis.
UNIT - 5  INTERPRETATION AND REPORT WIRTING                                        (7 Hrs)

Interpretation – meaning – different steps in report writing – mechanics of writing a research report – Plagiarism - meaning.

SELF STUDY

1. Significance of research.
2. Sampling techniques.
3. Steps in report worting.
TEXT BOOKS 

1. C.R. Kothari & Gaurav Garg, 2019, Research Methodology: Methods And Techniques, New Age International Publishers

 2. Gosh B.N, 2002, Research Methods in Social Sciences, Wisdom House.
REFERENCE BOOKS 

1. Gopal M. H., An Introduction to Research Procedures in Social Sciences, Asia Publishing House, Mumbai.

 2. Wilkinson and Bandarkar, Methodology and Techniques of Social Research, Himalaya, Mumbai, 1984. 

3. Young P.V, Scientific Social Surveys and Research, Prentice- Hall of India, New Delhi, 1977.

4. Kurien C.T, 1983, A Guide to Research in Economics, National Publishing House, New Delhi.

5.Kenneth D Bailey, 2007, Methods of Social Science Research, 4th Edition,
ONLINE RESOURCES:

1. https://www.youtube.com/watch?v=4YnvMoom7xM
2. https://www.youtube.com/watch?v=_pc3iHU9vHo
3. https://youtu.be/860LtRxP3rw
COURSE COUTOMES

On completion of the course, students will be able to:
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Classify the types of research, review and interpret the previous literature. 
	K2, K3

	CO2
	Identify and select the appropriate economic and social problem.
	K1, K4

	CO3
	Construct a questionnaire for gathering information and data using various scaling techniques.
	K2, K3

	CO4
	Describe hypothesis and solve the research problem by testing the statistical hypothesis.
	K1, K4

	CO5
	Interpret the collected information, data and prepare a research report
	K2, K3

	K1 – Knowledge, K2 – Understand, K3 – Apply, K4 – Analyze


CO-PSO Mapping Matrix
	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	1
	3
	3
	2

	CO2
	3
	2
	2
	3
	2

	CO3
	3
	2
	3
	3
	2

	CO4
	3
	1
	3
	3
	2

	CO5
	3
	2
	3
	3
	2

	Average
	3
	1.6
	2.8
	3
	2

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation


METHODOLOGY OF TEACHING:
Lecture Method, Quiz, Lecture Videos, Seminar, Power Point Presentation, White Board Teaching.
B.A. CORPORATE ECONOMICS

SEMESTER V

SKILL BASED PAPER (1B)
COURSE NAME:  CORPORATE COMMUNICATION                    CREDITS: 3
COURSE CODE:
CVSB1B(7)                             INSTRUCTIONAL  HOURS:  30 

COURSE OBJECTIVES:       
The main objectives of this course are to                                             
1. Provide a comprehensive introduction to Corporate Communication and Digital Communication.  

2. Equip students with all the essential requirements for a successful communication 

3. Disseminate knowledge to students in framing strategy and tools for effective communication and B2C communication strategies.

UNIT - 1 CORPORATE COMMUNICATION                                                (6 Hrs)

Meaning, Characteristics, Significance, Types, Guidelines for effective Corporate Communication, Vital role of Corporate Communication for success in business, Ways to manage Corporate Communication.

UNIT – 2 CORPORATE COMMUNICATION DEPARTMENT                   (6Hrs)
Functions of Corporate Communication department, Essential skills required for Corporate Communication Professional, Role of Corporate Communication Manager. 
UNIT – 3 CORPORATE COMMUNICATION STRATEGY                         (7 Hrs)
Corporate Communication Strategy - meaning, steps, best practices for an effective corporate communication strategy
UNIT - 4 DIGITAL COMMUNICATION                                                         (6 Hrs)

Meaning, Need, Forms, Characteristics, Advantages and disadvantages of Digital Communication, Types of Digital Communication Devices.
UNIT – 5 B2C COMMUNICATION STRATEGIES                                         (5 Hrs)
Methods to leverage Digital communication for increased customer interaction, B2C Communication Strategies.
SELF STUDY

1. Highlight the different methods of communication. 

2. Elaborate the functions of a corporate communication department.

3. Describe the ways by which digital communication can improve public engagement.

TEXT BOOKS 

1. Dr. Jaishri Jethwaney , Corporate Communication: Principles & Practices, Oxford Publishers, 2010
2. Bernard Sklar, Digital Communications: Fundamentals And Applications 2nd Edition, Pearson Education Publications, 2009
REFERENCE BOOKS

1. Joseph Fernandez, Corporate Communications - A 21st Century Primer, First Edition Sage, 2004 

2. Cornelissen, J. P., Corporate Communication (4 edition.). Los Angeles: Sage Publications Ltd. 2014
3. Simon Haykin, Digital Communication Systems, John Wiley Publications, 2013.
4. Sharma S, Digital Communication, S K Kataria & Sons Publications, 2013 
ONLINE RESOURCES: 

1. https://youtu.be/cSCmmm5ZkNE
2. https://youtu.be/kH7zGEThHyM
3. https://youtu.be/zUZrua0J15o
COURSE OUTCOMES

On completion of this course, the students will be able to

	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Identify the meaning and significance of corporate communication and display the guidelines required for effective corporate communication.
	K1, K3

	CO2
	Express the functions of corporate communication department and link the essential skills necessary with the role of a corporate communication manager.
	K2, K4

	CO3
	Integrate the steps involved in corporate communication strategy with the best practices.
	K4

	CO4
	Categorize the forms of digital communication and determine the characteristics of digital communication.
	K2, K3

	CO5
	Tabulate the advantages and disadvantages of digital communication and determine the B2C communication strategy for effective digital communication.
	K1, K3

	K1- Remembering, K2 – Understanding, K3 – Apply and  K4 – Analyze


MAPPING OF COs WITH PSOs

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	1
	2
	3
	2

	CO2
	3
	2
	2
	3
	3

	CO3
	3
	3
	2
	3
	3

	CO4
	3
	2
	2
	3
	3

	CO5
	3
	1
	1
	3
	2

	Average 
	3
	1.8
	1.8
	3
	2.6

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation


METHODOLOGY OF TEACHING:

Power Point Presentation, Lecture Videos, Assignment, Quiz, Seminar and White Board method, Chart preparation, Question-Answer Session.
SEMESTER - VI

B.A. CORPORATE ECONOMICS

SEMESTER – VI

CORE PAPER 12

COURSE NAME:  KEYNESIAN ECONOMICS                                           CREDITS:5
COURSE CODE: CVIC12(7)
                                INSTRUCTIONAL HOURS: 90 Hrs.

                                                                                                      



    COURSE OBJECTIVES:

1. To enable the students to know and understand the aggregate behavior of the economy.  
2. To enables students to understand the principle macroeconomic functions – investment and consumption.  
3. To familiarizes students with macroeconomic terminology such as multiplier, accelerator and will expose the students to the theories of trade cycle.

Unit- 1   INVESTMENT FUNCTION



                          ( 15 Hrs)
Meaning- Types – Autonomous Investment, Induced Investment - Determinants of Investment – Marginal Efficiency of Capital – Definition – Marginal Efficiency of Capital and Investment Demand Schedule – Factors influencing Marginal Efficiency Capital, Keynes Liquidity Preference Theory.




Unit- 2     CONSUMPTION FUNCTION


                                       (15 Hrs)
Meaning – Average Propensity to Consume  and Marginal Propensity to Consume  – Keynesian Psychological Law of Consumption – Factors determining Consumption Function – Measures to Raise Propensity to Consume – Implications of the Law-Keynes  consumption function – Ando and Modigiliani Life-cycle hypothesis – Assumptions and determination of consumption function.
Unit- 3   PRINCIPLE OF EFFECTIVE DEMAND  

                           (15 Hrs)
Meaning of Effective Demand – Aggregate Demand Price – Aggregate Supply Price -  Determination of Effective Demand - Importance of Effective Demand-  Classical Vs. Keynesian Models of Income and Employment 

Unit- 4   MULTIPLIER AND ACCELARATOR

                           ( 15 Hrs)
Meaning and Definition of Multiplier – Assumptions of Multiplier – Derivation of Investment Multiplier – Working of Multiplier – Forward working and Backward working of Multiplier – Accelerator -  Meaning – Assumptions of Accelerator Theory – The Multiplier – Accelerator interaction or the Super Multiplier  





Unit- 5   TRADE CYCLE





                                (15 Hrs)


Meaning –Characteristics - Phases- Prosperity, Recession, Depression, Recovery -Theories of Trade Cycle –Sun Spot or Climatic Theory – Keynes Theory of Trade cycle – Hawtrey’sMonetary Theory – Von Hayek’s Monetary Over-Investment Theory

SELF STUDY
1. What do you mean by Marginal Efficiency of Capital? How does it determine the level of investment?
2. “Keynes consumption unction is an epoch making tool in economic analysis”. Discuss
3. “The higher the Marginal Propensity to Consume, the higher will be the value of Multiplier”. Discuss this statement.

BOOKS FOR STUDY

1. S. Sankaran, 2013, Macro Economics, VI Edition, Margham Publications.

2. M.L. Jhingan, 2015, Macro Economics,XII Edition, , Vrindha Publications (P) Ltd.

BOOKS FOR REFRENCE

1. Edward Shapiro, 1982,Macro Economic Analysis, V Revised Edition,Thomson Learning.

   2.  M.C.Vaish, 2010, Macroeconomic Theory, XIV Edition, Vikas Publishing.
WEBSITE

1.https://www.scribd.com/doc/43830283/Macro-Economics-Notes
2.http://archive.mu.ac.in/myweb_test/M.A.Part%20-%20I%20-%20%20MACRO%20ECONOMICS%20%28Eng%29.pdf

COURSE OUTCOMES:
Upon completing the requirements for this course, the student will be able to:
	CO
	Course Outcome
	Level

	CO1
	E Explain the optimum capital stock in an economy at each level of interest rate (MEC), and the net investment of the economy at each interest rate, given the capital stock (MEI).


	K1, K2

	CO2
	DDemonstrate income-consumption relationship ,with Keynes Psychological Law of Consumption and indicate the implications of the law in the economy.


	K2, K3, K4

	CO3
	IllIllustrate the total demand for goods and services at various levels of employment at the point of effective demand and compare Classical and Keynes Models of Income and Employment.


	K2, K3

	CO4
	AAnalyze the interactions between multiplier and accelerator and derive the investment multiplier.


	K2, K3  

	CO5
	DDetermine the good and bad trade by the periods of prosperity and depression with interpretation of  theories of trade cycle.


	K2, K3, K4


CO-PSO MATRIX:

	
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	3
	2.6
	3
	9


3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation

METHODOLOGY OF TEACHING:

Chalk and Talk, PowerPoint/Google Slides Presentation, E-Contents, Assignments, Seminars, Quiz and Group Discussion.

B.A. CORPORATE ECONOMICS

SEMESTER – VI

CORE THEORY 13
COURSE NAME: INTERNATIONAL ECONOMICS                     CREDITS: 5                                         

COURSE CODE:  CVIC13(7)                                    INSTRUCTIONAL HRS: 90                                              

COURSE OBJECTIVES:

The main objectives of this course are to: 

1. Introduce the students to the economic interaction between the countries and to familiarize students to the theories of international trade both free trade between nations and trade with restrictions.

2. Enable them with wide knowledge on balancing trade, components of balance of payments and its adverse effects on a country.

3. Discuss about the rate of exchange and role of international financial institutions and economic relations between the nations.

UNIT -1   INTERNATIONAL TRADE
                                                          (15 Hrs)

International Economics: Meaning, Need and Significance of International Trade; Theories of Foreign trade: Classical Theories – Adam Smith: Assumption, Explanation of theory, Criticism; Ricardo: Assumption, Explanation of the theory, Criticism; Modern Theory of International trade –Hecksher-Ohlin Theory: Assumptions, Explanation of Price and Physical Criterion of Factor Endowments, Criticisms.

UNIT -2   BALANCE OF TRADE AND BALANCE OF PAYMENTS
   (15 Hrs)

Balance of Trade: Meanings, Definitions, Difference between Balance of trade and Balance of Payments; Balance of Payments: Meaning, Components; Disequilibrium: Meaning. Causes, Methods to Correct Disequilibrium in Balance of Payments. 
UNIT-3 RATE OF EXCHANGE                                                                         (10 Hrs)









Rate of Exchange: Meaning, Determination of Rate of Exchange based on demand and supply, Factors Causing Fluctuations in Exchange Rate; Fixed and Flexible Exchange Rate: Meanings, Merits & Demerits.

UNIT-4 INTERNATIONAL MONETARY AND FINANCIAL INSTITUTIONS   
                                                                                                                                        (20 Hrs)                                                                                                                                                                                                                                                                                                  

International Monetary Fund(IMF): Objectives, Functions, Structure and Management, Resources of IMF, Use of Fund’s Resources by Members, Shortcomings of the IMF; IBRD:   Objectives and functions, Organization of the IBRD, IBRD’s Lending Operation, The World Banks special action program.

UNIT-5   INTERNATIONAL ECONOMIC RELATIONS
                        (15 Hrs)                                      









WTO: Meaning, Structure of WTO, Objectives of WTO, Functions of WTO,TRIPS, TRIMS; BRICs: Introduction, objectives, organization; South Asian Association for Regional Cooperation (SAARC)- Introduction, Objectives, Organization, SAARC funds, Achievements of SAARC, Criticisms.

SELF STUDY:

1. Effects of balance of payments on the economy. 

2. Distinguish between fixed and flexible exchange rate.

3. Role of India in SAARC. 
TEXT BOOKS:

1. Dr. Radha (2013), International Economics, 3rd Edition, Prasanna Publishers
2. K.C. Rana and K.N. Verma (2017), International Economics, 7th Edition, Vishal Publishing Co., Delhi

REFERENCE BOOKS:

1.M.L. Jhingan.(2009), International Economic, 6TH Edition, Vrindha publications Pvt Ltd.

2.Dr.S. Sankaran  (2012), International Trade,  Margham Publications.
3.Paul R. Krugman , Maurice Obstfeld , Marc Melitz  (2014 ), International Economics Theory and Policy, Pearson Prentice Hall.
4.Soderston, Bo (2005), International Economics, The Macmillan Press Ltd., London.

5. Francis Cherunilam (2017), International Economics,5TH Edition, McGraw Hill Education.

ONLINE RESOURCES:

1. https://youtu.be/guW3gi2ddyc
2.  https://youtu.be/aemiFHJXrHI
3. https://www.youtube.com/watch?v=grzUoGxVIzI
COURSE OUTCOMES:

On completion of this course, the students will be able to

	CO
	Course Outcome
	Level

	CO1
	Illustrate and explain the theories of foreign trade.
	K2, K3, K4

	CO2
	Differentiate between balance of trade and balance of payments and connect between causes and the methods to correct disequilibrium in balance of payments.
	K2, K4

	CO3
	Calculate the rate of exchange and indicate the causes for fluctuations in rate of exchange.
	K3

	CO4
	Demonstrate the structure and functions of international financial institutions.
	K3

	CO5
	Describe the economic relations between international associations for global co-ordinations. 
	K2


CO-PSO MATRIX

	
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	2
	3
	2

	CO5
	3
	3
	2
	3
	2

	Average
	3
	3
	2.6
	3
	2.6


3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation. 

METHODOLOGY OF TEACHING:

Brain storming, White board instruction, Group discussion, Educational games, Video lessons (you tube).
B.A. DEGREE CORPORATE ECONOMICS

SEMESTER –VI

CORE THEORY 14
COURSE NAME: PUBLIC FINANCE                                                 CREDITS: 5
COURSE CODE: CVIC14(7)                                       INSTRUCTIONAL HRS: 90

COURSE OBJECTIVES:

The main objectives of this course are to:
1. Introduce the concepts of budgeting, public debt, fiscal federalism and finance commission. 

2. Acquire more knowledge on employing fiscal tools and deficit financing in expanding and controlling the economic activities of the country. 

3. Impart skill on the formulation of budgetary procedures in India and understand the local government finance, functions and the problems faced by it.
UNIT- 1        BUDGET                                 




                    (15 Hrs)                                                                                                               

Budget - Meaning, Objectives of Budget, Principles of Budgeting, Types of Budgets - Balanced and Unbalanced Budget, Revenue Budget, Capital Budget, Budgetary Procedure in India, Zero-Base Budgeting - Meaning, Benefits and Limitations of Zero-Base Budgeting.

UNIT- 2 FISCAL POLICY AND DEFICIT FINANCING                                           (20 Hrs)                                               
Fiscal Policy - Definition, Objectives, Instrument of Fiscal Policy, Limitations of Fiscal Policy, Deficit Financing - Meaning, Difference Between Deficit Financing and Budget Deficit, Methods of Deficit Financing, Types of Deficit Financing, Objective of Deficit Financing, Effects of Deficit Financing, Limits of Deficit Financing.
UNIT- 3  PUBLIC DEBT                                                                                                  (20 Hrs) 
Public Debt - Meaning, Definition, Comparison of Private and Public Debt, Objectives of Public Debt, Classification of Public Debt, Causes for the Growth of Public Debt, Redemption of Public Debt: Meaning, Methods of Redemption for Public Debt, Public Debt Management - Meaning, Objectives, Principles of Public Debt Management.
UNIT- 4      FEDERAL FINANCE                                                                                   (20 Hrs)
Federal Finance - Meaning, Principles of Federal Finance, Central-State Financial Relations Under the Constitution, Conflicts Between the Centre and the States in Federal Finance, Finance Commission - Functions of Finance Commission, 14th and 15th Finance Commission and their Recommendations. 
UNIT- 5 LOCAL GOVERNMENT FINANCE                                                             (15 Hrs)                                                                                                                                                                     
Local Finance - Meaning, Pattern of Local Bodies in India - Functions and Finances of Village (Gram) Panchayat, Panchayat Union, Zila Parishad (District Board), Municipalities, Municipal Corporation, Problems of Local Finance.
SELF STUDY/ EXPERENTIAL LEARNING:
1. Growth of Public Debt.

2. Anti-inflationary and Anti-deflationary of Fiscal Policy.
3. An overview of Current Union Budgeting in India.
TEXT BOOKS: 

1. R. K. Lekhi and Joginder Singh, Public Finance, 19th Edition, Kalyani Publishers, 2013 - Unit 1, 2, 3.
2. M. Maria John Kennedy, Public Finance, 2nd Edition, PHI Learning Private Limited Publishers, 2013 - Unit 4, 5.
3. Dr. T. P. Tyagi and Dr. H. P. Singh, Public Finance, 62th Edition, Jai Prakash Nath & Co. Publisher, 2019 - Unit 4.
REFERENCE BOOKS:

1. R. Cauvery, U. K. Sudhanayak, M. Girija, N. Kruparani and R. Meenakshi, Public Finance, S. Chand Publisher, 2010.

2. Bhatia, H.L, Public finance, Vikas Publications, New Delhi, 2004.

3. Dalton, Huge, 1971, Principles of Public Finance, Routledge and Kegan Paul Ltd, London. 

4. Musgrave, Richard A., 1959, Theory of Public Finance: A Study in Public Economy, McGraw Hill Kogakusha Ltd. Tokyo. 

5. Singh S.K., 2010, Public Finance Theory and Practice, Ninth Edition, S. Chand Publishing, New Delhi. 
ONLINE RESOURCES: 

1. https://www.economicsdiscussion.net/debt-2/public-debt-meaning-classification-and-method-of-redemption/17472
2. https://www.economicsdiscussion.net/articles/public-debt-classification-growth-and-method-of-debt-redemption/1952
3. https://www.economicsdiscussion.net/fiscal-policy/fiscal-policy-objectives-and-instruments-trade-cycle-control/14669#:~:text=The%20tools%20of%20fiscal%20policy,debt%20and%20a%20nation's%20budget.&text=During%20inflation%2C%20fiscal%20policy%20aims,from%20the%20depths%20of%20depression.
4. https://www.economicsdiscussion.net/public-finance/deficit-financing/deficit-financing-meaning-effects-and-advantages/17460#:~:text=The%20evil%20effects%20of%20deficit%20financing%20are%3A&text=And%2C%20underdeveloped%20countries%E2%80%94%20being%20inflation,income%20earners%20suffer%20during%20inflation.
5. https://www.brainkart.com/article/Local-Finance-and-Types-of-Local-Bodies_37135/
COURSE OUTCOMES:

On the completion of the course, students will be able to:

	COs
	Course Outcomes
	Knowledge Level

	CO1
	Define budget and explain the budgetary procedure used in India.
	K1, K2, K4

	CO2
	Summarize the concepts of deficit financing and demonstrate how to use fiscal policy instruments in controlling the economic activities of the country.
	K2, K3

	CO3
	Analyze the factors that contribute to India's growing public debt.
	K4

	CO4
	Explain the function and recommendations of 15th finance commission in India.
	K3, K4

	CO5
	Assess local government finance, functions and the problems faced by it.
	K4

	K1- Knowledge, K2- Understand, K3- Apply, K4- Analyze


COs-PSOs MATRIX:
	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	2
	3
	3

	CO2
	3
	3
	2
	3
	3

	CO3
	3
	3
	2
	3
	3

	CO4
	3
	3
	2
	3
	3

	CO5
	3
	3
	2
	3
	3

	Average
	3
	3
	2
	3
	3

	3- Highly Correlated, 2- Moderately Correlated, 1- Slightly Correlated, 0- No Correlation




METHODOLOGY OF TEACHING:
Chalk and board, Assignment, Lecturing and Text, E-content Development – PPT, Whatsapp, Email, Youtube Links, Slideshare Links, LMS– Google Classroom, Virtual Classroom – Google Meet, Seminar Presentation by Students, Classroom Discussion, PDF Files

  B.A CORPORATE ECONOMICS

SEMESTER-VI

   CORE THEORY 15
COURSE NAME: PRINCIPLES OF MANAGEMENT     


CREDITS: 5
COURSE CODE:
CVIC15(7)

                      INSTRUCTIONAL HOURS: 90

COURSE OBJECTIVES: 

The main objectives of the course are to:

1. Help the students to integrate management principles to Management Practices.
2. Acquire the understanding of the functions and the responsibilities of managers.
3. Equip the students how the tasks of Planning,Organising and Controlling can be executed in a variety of circumstances.
UNIT 1  MANAGEMENT






                 (15 Hrs) 
Management- Meaning- Nature and Importance-Levels of Management-Top, Middle, Lower- Functions of management- Contribution of Taylor and Henry Fayol- Management vs. Administration.
UNIT 2  PLANNING







               (20 Hrs)


Planning- Definition- Nature and Significance-Methods of Planning- Objectives-Policy-Procedures- Strategies- Rules- Programmes -Budget-MBO-SWOT Analysis.

UNIT 3 ORGANIZING






                         (25 Hrs)
Organizing- Definition and process of organization- Types of Organization- Line organization- Line and staff organization-Functional Organization-Matrix Organization-Delegation- Meaning of power and authority- Theories on sources of authority- formal, acceptance, competency theory-Process of delegation-Obstacles of delegation-Decentralization-factors of decentralization.
UNIT 4 MOTIVATION







              (20 Hrs)
      Motivation- Theories of motivation- Maslow's, Herzberg and MC Gregors theory of motivation- Leadership- Styles of leadership- Autocratic, Democratic, Free-rein and Paternalistic leadership- Communication- types- formal and informal communication-Methods- Oral, Written and Gestural Communication.
UNIT 5 DIRECTION







                 (10 Hrs)
Direction- Meaning-Features of directing- principles of directing- Supervision- definition- functions of supervisor -Control- Meaning- Steps involved in control process-Co-ordination - Principles of co-ordination.


SELF STUDY/ EXPERENTIAL LEARNING
1.Differentiating Administration from Management.

2.Effects of good Communications in the Business Management.

3.Presenting the leadership styles.


TEXT BOOK:

1.C.D. Balaji, Dr. G. Prasad, 2008, Business Organization, Margham Publications.

2.C.B. Gupta, 2006, Business Organization and Management, Eleventh Edition,  Sultan Chand and Sons.

REFERENCE BOOKS:

1.M.C. Shukla, 2007, Business Organization and Management, Eighteenth Edition, Sultan Chand and Sons.

2.P.N. Reddy, 2003, Principles of Business Organization and Management, Sixth Edition, Sultan Chand and Sons.

3.Y.K. Bhushan, 2011, Fundamentals of Business Organization and Management, Eighteenth Edition, Sultan Chand and Sons.

ONLINE RESOURCES:
1. https://www.youtube.com/watch?v=vNfy_AHG-MU
   2. https://youtu.be/CmC8UaCNQFc
   3. https://www.youtube.com/watch?v=B85K_uklrTo
OURSE OUTCOMES 
On completion of this course, the students will be able to
	COS
	COURSE OUTCOMES
	KNOWLDGE

LEVEL

	CO1
	Describe the primary functions of Management and the responsibilities and role of managers and also the work of major contributors to the field of management. 
	K1,K2,K3

	CO2
	Examine how managers align the planning process with the company mission, vision and values and also analyze the effective application of SWOT analysis knowledge to diagnose and solve organizational problems and develop optimal managerial decisions.
	K1,K3, K4

	CO3
	Examine the common organisational structure and the advantages and disadvantages of each.
	K1, K2

	CO4
	Recognize the importance of employee motivation and how to promote it and also the good and poor leadership and the varieties of leadership.
	        K3,K4

	CO5
	Explore the ability to directing, Co-ordinating and Controlling for the successful managerial performance. 
	        K3,K4

	       K1 – Knowledge,  K2- Understand,  K3-Apply,  K4-Analyze


COS-POS MAPPING MATRIX 

	
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	3
	3

	CO2
	3
	3
	2
	3
	3

	CO3
	3
	2
	2
	3
	1

	CO4
	3
	3
	1
	3
	2

	CO5
	3
	3
	2
	3
	3

	AVERAGE
	3
	2.8
	1.6
	         3
	2.4

	3-Highly Correlated, 2- Moderately Correlated, 1- Slightly Correlated,0- No Correlation


METODOLOGY OF TEACHING:

Lecture (Chalk and Talk), Assignments, Class tests & Group  Discussion, PPT, YouTube videos, Seminars.
B.A. CORPORATE ECONOMICS

SEMESTER VI : CORE ELECTIVE (3) 

COURSE NAME: PROJECT                                                    CREDITS: 4
COURSE CODE: CVICE3(7)
                      INSTRUCTIONAL  HRS:  60 
COURSE OBJECTIVES:
The main objectives of the course are to:

1. Provide an opportunity to the students for practical application of their research knowledge.

2. Develop student’s critical thinking and problem solving skills and also encourage team work.

3. Improve written and verbal communication skills. 
The students have to prepare a Project Report and submit the same at the end of the Semester.  In group project, a group may comprise of minimum 2 students and maximum 4 students per group. Students will earn 5 credits (each) for their project work.

COURSE OUTCOMES
On completion of the course, students will be able to

	CO
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Define the fundamentals concepts and apply the appropriate method for their research.
	K1, K3

	CO2
	Interpret information from multiple sources and integrate with their research.
	K3,K4

	CO3
	Identify, analyze and solve problems creatively through sustained critical investigation.
	K1, K3, K4

	CO4
	Infer conclusion and use written communication skill effectively for report writing.
	K2, K3

	CO5
	Point out suggestions, measures and recommendations.
	K4

	K1 – Knowledge, K2 – Understanding, K3 – Apply, K4 – Analyze


CO-PSO Mapping Matrix

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	1
	3
	3
	1

	CO2
	3
	1
	2
	3
	1

	CO3
	3
	2
	3
	3
	2

	CO4
	3
	2
	3
	3
	2

	CO5
	3
	1
	1
	3
	2

	Average
	3
	1.4
	2.4
	3
	1.6


METHODOLOGY OF TEACHING
Group discussion, You tube videos, White board method.
B.A. CORPORATE ECONOMICS

SEMESTER VI

SKILL BASED PAPER 2
COURSE NAME: DIGITAL MARKETING FOR WOMEN ENTREPRENEURS               CREDITS: 3
COURSE CODE: CVISB1(7)                                                  INSTRUCTIONAL  HOURS:  30 

COURSE OBJECTIVES:     

The main objectives of this course are to                                               
1. Understand the challenges and problems faced by women entrepreneurs and know the livelihood supports and schemes of the government for entrepreneurial development of women.  

2. Develop the ability of analyzing the various aspects of digital marketing – pillars, tools and 3Ds of digital marketing 

3. Gain knowledge on developing digital marketing strategy and promoting e-commerce products online.

UNIT - 1 INTRODUCTION                                                                                  (6 Hrs)

Women Entrepreneur - Definition –Types of Entrepreneurship – Characteristic features of women entrepreneurs – Challenges and problems faced by women entrepreneurs.

UNIT – 2 GOVERNMENT POLICIES AND SCHEMES                                  (6 Hrs)

Government policies and schemes supporting women entrepreneurs - Mahila Udyog Nidhi, Stree Shakti Package, Federation of Indian Women Entrepreneurs, Swarna Jayanthi Gram Swarojar Yojana (SJGSY), Rashtriya Mahila Kosha (RMK), Micro Credit Scheme(Mahila Samridi Yojana), Tamil Nadu Mercantile Bank, The Tamil Nadu Investment Corporation Ltd., Women Entrepreneurs Welfare Association (WEWA).

UNIT - 3    DIGITAL MARKETING                                                                   (6 Hrs)   

Meaning –  Difference between traditional marketing and digital marketing – Tools of digital marketing – Website marketing, email marketing, Search engine optimization marketing, Social Marketing, Content marketing, Pay per click marketing, Video marketing.                                                                                                                                                      

UNIT – 4 ROLE OF DIGITAL MARKETING                                                   (5 Hrs)

Role of Digital Marketing in business development – Benefits of Digital Marketing –   5Ds of Digital Marketing – Digital Device, Digital Platform, Digital Media, Digital Data and Digital Technology.

UNIT - 5 DIGITAL MARKETING STRATEGY                                               (7 Hrs)

Digital Marketing Strategy - Meaning, Importance of Digital Marketing Strategy, Steps in building a digital marketing strategy - Key components of digital marketing strategy, Digital Marketing Strategy Process. Product Marketing – Promoting e – commerce products Online. 

SELF STUDY

1. Role of Women Entrepreneur in Economic Development.

2. Pillars of Digital Marketing.

3. Criteria for an effective digital marketing strategy.

TEXT BOOKS 

1. Khanka S. S., Entrepreneurial Development, S Chand & Co Ltd, Revised Edition, 2020.
2. Puneet Singh Bhatia, Fundamentals of Digital Marketing, 2nd Edition, Pearson India Publications, 2019.
REFERENCE BOOKS

1. Seema Gupta, Digital Marketing, Second Edition, McGraw Hill India.
2. Chuck Hemann and Ken Burbary, Digital Marketing Analytics 2Nd Edition, Pearson India Publishers, 2019
3. Ajay Lakhanpal, Entrepreneurial Development, Arjun Publishing House, 2017 Edition
4. Dr. G.K. Varshney, Fundamentals of Entrepreneurship, Sahitya Bhawan Publications, Revised Edition, 2019
ONLINE RESOURCES:

1. https://www.youtube.com/watch?v=AXxonrTx778
2. https://www.youtube.com/watch?v=npXZorIlJpY
3. https://www.youtube.com/watch?v=44trTB16YV4
4. https://www.youtube.com/watch?v=DeYidBwugWw
5. https://www.youtube.com/watch?v=kIXHnvqhdPc

COURSE OUTCOMES

On the completion of this course, students will be able to

	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Define women entrepreneurs and categorize the different types of entrepreneurship. 
	K1, K2

	CO2
	Choose and apply government policies and schemes for solving challenges faced by them.
	K3

	CO3
	Compare between traditional marketing and digital marketing and classify and choose the relevant digital marketing tools and techniques significant for their business development.
	K3, K4

	CO4
	List the benefits of digital marketing and appraise the role of digital marketing in business development.
	K1, K4

	CO5
	Explain the key components of digital marketing strategy and construct a strategy for developing their business through digital marketing.
	K2, K3, 

	K1 – Knowledge, K2 – Understand, K3 – Apply, K4 – Analyze


MAPPING OF COs WITH PSOs

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	2
	3
	3

	CO2
	3
	3
	2
	3
	2

	CO3
	3
	2
	3
	3
	3

	CO4
	3
	2
	1
	3
	2

	CO5
	3
	2
	2
	3
	2

	Average
	3
	2.4
	2
	3
	2.4

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation.


METHODOLOGY OF TEACHING:

Power Point Presentation, Lecture, Quiz, Seminar, Open Book Test, Lecture Videos, White Board Teaching, Assignments.
B.A CORPORATE ECONOMICS

SEMESTER VI
SKILL BASED 2
COURSE NAME: INDUSTRIAL ECONOMICS     


      CREDITS: 3
COURSE CODE: CVISB2(7)                                       INSTRUCTIONAL HRS: 30
COURSE OBJECTIVES:
The main objectives of this course are to:
1.Introduce the fundamental ideas of industrialization and learning how agriculture and industry are interdependent.

2.Communicate knowledge about Industrial location ideas, different forms of industrial estates and understand the importance of industrial relations in India.

3.Educate students on how industrial layout effects the efficient utilization of product manufacturing facilities.

UNIT – 1 






   (7 Hrs)
INTRODUCTION TO INDUSTRIALIZATION 
Industrialization – Meaning, Definition, Pattern of Industrialization, Process of Industrialization, Causes Responsible for the Growth of Rationalization of Industrialization, Factors to Promote Industrialization, Inter-Dependence of Agriculture and Industry.

UNIT – 2                                                                                                               (5 Hrs)
INDUSTRIAL LOCATION 

Plant Location – Meaning, Importance of Plant Location, Objectives of Plant Location, Factors Influencing Plant Location.
UNIT – 3                                                                                                               (5 Hrs)
INDUSTRIAL ESTATES

Industrial Estates – Meaning, Definition, Features of Industrial Estates, Types of Industrial Estates, Objectives of Industrial Estates.
UNIT – 4                                                                                                             (6 Hrs)
INDUSTRIAL LAYOUT 

Plant Layout – Definition, Characteristics of an Efficient Layout, Objectives of Plant Layout, Advantages and Disadvantages of Plant Layout, Principles of Plant Layout, Tool and Techniques of Plant Layout.

UNIT – 5                                                                                                             (7 Hrs)
INDUSTRIAL RELATIONS 

Industrial Relations – Meaning, Definition, Scope of Industrial Relations, Objectives of Industrial Relations, Types of Industrial Relations, Importance of Industrial Relations.
SELF STUDY/ EXPERENTIAL LEARNING:

1. Classification of Industries in India.
2. Types of Plant Layout.
3. Impacts of Good Industrial Relations on Production.
TEXT BOOKS: 

1. Barthwal R. R. - Industrial Economics, Wiley Eastern Ltd; New Delhi, 2010.  

2. Saravanavel P. and S. Sumathi – Production and Materials Management, Margham Publications, Chennai, 2009.
REFERENCE BOOKS:

1. Chernnilam F - Industrial Economics: Indian Perspective, Himalaya Publishing House, Mumbai, 2010.
2. S.S.M. Desai and N. Bhalero - Industrial Economy of India, Himalaya Publishing House, 5th Edition, 2010.
3. Singh A and A.N. Sandhu - Industrial Economics, Himalaya Publishing House, Mumbai, 2010.
4. Sharma. N. K. - Industrial Economics, Anmol Publications Pvt. Ltd., 2006.
ONLINE RESOURCES: 

1. https://www.economicsdiscussion.net/term-paper/industrialisation/term-paper-on-industrialisation/29519
2. https://www.yourarticlelibrary.com/industries/causes-responsible-for-growth-of-rationalization-in-indian-industries/25832
3. https://www.economicsdiscussion.net/agricultural-economics/inter-dependence-of-agriculture-and-industry/21408
4. https://accountlearning.com/industrial-estates-meaning-features-objectives-types/ 

5. https://www.davuniversity.org/images/files/study-material/MEC250-POM-Plant%20Location%20and%20Layout.pdf
6. https://www.economicsdiscussion.net/industries/industrial-relations/32249
7. https://www.yourarticlelibrary.com/industries/industrial-relations/industrial-relations-meaning-objectives-and-participants/90556
COURSE OUTCOMES:
On the completion of the course, the students will be able to:

	Cos
	Course Outcomes
	Knowledge Level

	CO1
	Define the concepts of industrialization and explain causes responsible for the growth of rationalization of industrialization.
	K1, K2

	CO2
	Summarize the factors influencing plant location in industry.
	K2, K4

	CO3
	Classify the types of industrial estates.
	K3

	CO4
	Apply the tools and techniques of plant layout for manufacturing the product in industry.
	K3

	CO5
	Point out the importance of industrial relations in industry.
	K4

	K1- Remember, K2- Understand, K3- Apply, K4- Analyze,  


COs-PSOs MATRIX:
	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	1
	3
	3

	CO2
	3
	3
	1
	3
	3

	CO3
	3
	3
	1
	3
	3

	CO4
	3
	3
	1
	3
	3

	CO5
	3
	3
	1
	3
	3

	Average
	3
	3
	1
	3
	3

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING:
Chalk and board, Assignment, Lecturing and Text, E-content Development – PPT, Whatsapp, Email, Youtube Links, Slideshare Links, LMS– Google Classroom, Virtual Classroom – Google Meet, Seminar Presentation by Students, Classroom Discussion, PDF Files

OTHER DEPARTMENTS
SEMESTER III

II B.COM

ALLIED PAPER (3)

COURSE NAME: INDICATORS OF ECONOMIC DEVELOPMENT           CREDITS: 5

COURSE CODE: CIIIAE1(7)
                      INSTRUCTIONAL  HOURS:  90 

COURSE OBJECTIVES:
                                                             
The main objectives of this course are to:



1. Impart knowledge and make the students to understand the significant components of India.

2. Highlight and explain the various socio—economic problems faced by Indian economy. 

3. Familiarize the government policies and measures to solve these problems.

UNIT - 1 ECONOMIC GROWTH & DEVELOPMENT                                 (20 Hrs)

Economic Growth & Economic Development - Meaning, Definition, Difference between Economic Growth and Economic Development, Determinants of Economic Development - Economic Factors and Non-Economic Factors, Characteristics of the Indian Economy.
 
UNIT – 2 NATIONAL INCOME                                                                        (15 Hrs)
National Income - Meaning, Definition, Significance of National Income, Concepts of National Income - (GNP, NNP, PCI, PI and DPI), Trends in National Income, Methods of Calculating National Income, Difficulties in Calculating National Income, Causes for the Slow Growth of National Income in India, Measures to Increase National Income in India.

UNIT – 3     CAPITAL FORMATION                                                                (20 Hrs)
Capital Formation - Meaning, Definition, Process of Capital Formation, Significance of Capital Formation in Economic Development, Causes of Low Rate of Capital Formation in India, Measures to Increase the Rate of Capital Formation in developing Countries; Human Capital Formation - Meaning, Definition, Role of Human Capital Formation in Economic Development, Problems of Human Capital Formation in India, Measures to Raise the Human Capital Formation in India. 

UNIT - 4   ECONOMIC PROBLEMS OF INDIA                                           (20 Hrs)    
Population - Theory of Demographic Transition, Population Explosion: Causes of High Rate of Growth of Population in India, Remedial Measures for Population Explosion, National Population Policy(NNP) 2000 – Goals and Objectives, Family Welfare Programme  – Objectives, Suggestions to improve Family Welfare Programme.

Unemployment - Meaning, Types of Unemployment, Causes of Unemployment Problem in India,  Employment Generation Programmes – National Food for Work Programme, MGNREGP (Mahatma Gandhi National Rural Employment Guarantee Programme), Jawahar Rozgar Yojana, Sampoorna Gramin Rozgar Yojana (SGRY), Pradhan Mantri Kaushal Vikas Yojana, Employment Assurance Scheme(EAS). 
UNIT – 5 POVERTY & ECONOMIC INEQUALITY                                     (15 Hrs)
                                                                                                                

Poverty & Poverty Line - Meaning, Types of Poverty: Relative and Absolute Poverty, Causes of Poverty, Public Distribution System, Mid Day Meal Scheme, Integrated Rural Development Programme (IRDP), Indira Awaas Yojana, National Rural Livelihood Mission: Ajeevika (2011) Economic Inequality: Meaning, Causes of Inequality of Income and Wealth in India

SELF STUDY

1. Millennium Development Goals 

2. Various Poverty Alleviation Programmes.

3. Measures to reduce income and wealth inequalities in India.

TEXT BOOKS

1. P.K. Dhar, (2014), Indian Economy Its Growing Dimensions, Kalyani Publishers, New Delhi. 

2. T. R. Jain, V.K. Ohri, B. D. Majhi, (2013), Economic Development and Policy in India, 17th Edition, VK Global Publications Pvt. Ltd., New Delhi.

REFERENCE BOOKS

1. Deepashree, Indian Economy, Performance and Policies, Tata McGraw – Hill Education.

2. Mishra & Puri, Indian Economy, Himalaya Publishing House.

3. Ruddar Dutt and K.P.M. Sundaram, Indian Economy, Sultan Chand and Sons, New Delhi.

4. I.C. Dhingra, Indian Economy, Sultan Chand and Sons, New Delhi. 

ONLINE RESOURCE:

4. https://youtu.be/A3474ELBK7Cc.

5. https://youtu.be/hdwET9H6GYQ
6. https://youtu.be/6P2bsPWCRzM
COURSE OUTCOMES

On completion of the course, the student will be able to:
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Retrieve the concepts and determinants of development and explain the characteristics of Indian Economy.
	K1, K4

	CO2
	Determine national income using the methods of measuring national income and correlate the causes with measures for increasing national income.
	K3, K4

	CO3
	Summarize the significance of capital formation and point out the role of human capital formation in the development of an economy.
	K3, K4

	CO4
	Highlight, classify and analyse the various government schemes and programmes to control the problem of population and unemployment.
	K1, K2, K4

	CO5
	Define poverty and explain the poverty eradication programmes and indicate the causes for inequality in income and wealth in India 
	K1, K2, K4

	K1 – Knowledge, K2- Understand, K3 – Apply, K4 – Analyze


CO-PSO Mapping Matrix

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	2
	3
	2

	CO2
	3
	2
	3
	2
	2

	CO3
	3
	2
	2
	3
	2

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	2
	3
	3
	3

	Average
	3
	2.4
	2.6
	2.8
	2.4s

	3 – Highly Correlated, 2 – Moderately Correlated, 1 – Slightly Correlated, 0 – No Correlation


METHODOLOGY OF TEACHING:

Lecture Method, Power Point Presentation, Lecture Videos, Quiz, Seminar, White Board method and Assignment.
SEMESTER – IV

II B.COM
ALLIED PAPER (4)

COURSE NAME: INDIAN ECONOMIC DEVELOPMENT                CREDITS: 5
COURSE CODE: CIVAE2(7)
                             INSTRUCTIONAL  HOURS:  90 
COURSE OBJECTIVES:
The main objectives of this course are to:

1. Learn and understand the various sectors of Indian economy and the problems faced by different sectors and evaluate the remedies offered by the government to solve them.

2. Provide the students with knowledge about key sectors of Indian Economy and their significant role in developing the economy.

3. Familiarize the new development concepts in each sector.

UNIT – 1   SIGNIFICANCE OF AGRICULTURE
                                         (20Hrs)                                                                                                 
Agriculture: Introduction, Role of Agriculture in the Indian Economy, Causes of Low Agricultural Productivity, Remedial Measures to Raise Agricultural Productivity in India, Agricultural Policy 2020 – The Three Agricultural Reforms – Agricultural co-operative Credit Society,  Kisan Credit Card Scheme; Green Revolution in India: Meaning, Impact of Green Revolution on Indian agriculture. Blue Revolution, White Revolution and Silver Revolution – meaning only, 

UNIT – 2     INDUSTRIES IN INDIA                                                              (20 Hrs)
Industry:  Role of Industries in Economic Development of India, New Industrial Policy 1991- Impact on Indian industrial development; Small Scale and Cottage Industries in India: Meaning, Role of Small Scale and Cottage Industries in India, Problems Faced by Small Scale Industries in India, Government Schemes to Protect Small Scale Industries in India - Credit Guarantee Trust Fund for Micro & Small Enterprises (CGTMSE), Credit Linked Capital Subsidy for Technology Upgradation (CLCSS), Financial Support to MSMEs in ZED Certification Scheme, Rural Industry & Entrepreneurship (ASPIRE), National Small Industries Corporation Subsidy, Swarojgar Credit Card, The Women Entrepreneurship Platform, Venture Capital Scheme.
UNIT – 3 ECONOMIC PLANNING & NITI AAYOG
                             (15 Hrs)


 

           
Economic Planning: Meaning, Definition, Types of Planning – Annual Plans, Rolling Plans, Structural Plans, Comprehensive Planning and Perspective Planning, Objectives of Planning – Long term and Short term, General Achievements and Failures of Planning in India; NITI Aayog: Meaning, Structure, Objectives, Functions.

UNIT - 4    INDIA’S FOREIGN TRADE
                                                  (15 Hrs)
                                                                                                                            
Foreign Trade: Meaning, Components of Foreign Trade: Volume of India’s Foreign Trade, Composition of Foreign Trade, Direction of Foreign Trade, Balance of Trade – Meaning,  New Foreign Trade Policy 2015 – 2020, Foreign Direct Investment – Meaning, Advantages and Disadvantages.

UNIT - 5
ECONOMIC REFORMS

                                                  (20 Hrs)
Economic Reforms: Meaning, Features of New Economic Reforms 1991, Arguments in Favour of New Economic Policy, Arguments against New Economic Policy.
SELF STUDY

1. New Agricultural Farming Methods.

2. Highlight the performance of MSMEs, SHGs, Micro Finance.
3. Impact of LPG on Industrial development.
TEXT BOOKS 

1. P.K. Dhar, (2014), Indian Economy Its Growing Dimensions, Kalyani Publishers, New Delhi.
2. T. R. Jain, V.K. Ohri, B. D. Majhi, (2013) Economic Development and Policy in India, 17th Edition, VK Global Publications Pvt. Ltd.,  New Delhi.

REFERENCE BOOKS

1. Deepashree, Indian Economy: Performance and Policies, Tata McGraw – Hill Education.

2. Mishra & Puri, Indian Economy, Himalaya Publishing House.

3. Ruddar Dutt and K.P.M. Sundaram, Indian Economy, Sultan Chand and Sons.

4. I.C. Dhingra, Indian Economy, Sultan Chand and Sons. 

ONLINE RESOURCES:

1. https://youtu.be/Giqt0Ldswg4
2. https://youtu.be/vh3lVGJ4-zM
3. https://youtu.be/G2nQOCRB6Ro
COURSE OUTCOMES

On completion of this course, the students will be able to
	COs
	COURSE OUTCOMES
	KNOWLEDGE LEVEL

	CO1
	Highlight and analyze the various developments made in agricultural sector and classify the financial assistance and schemes provided by the government for agricultural development
	K1, K2, K4

	CO2
	Define industries, express the significant impact of industrial sector on Indian Economy and analyze the support of the public sector for the development of entrepreneurs.
	K1, K2, K4

	CO3
	Contrast the types of plans and examine the general achievements of plans and appraise the objectives of NITI Aayog.
	K2, K3, K4

	CO4
	Enumerate foreign trade and subdivide the components of foreign trade and report the effects of foreign direct investment
	K1, K3, K4

	CO5
	Outline and discuss the features of economic reforms and analyze the impact on New Economic Policy
	K1, K3, K4

	K1 – Knowledge, K2 – Understand, K3- Apply, K4 - Analyze


CO-PSO Mapping Matrix

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	2
	2
	3
	2

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	2
	3
	3
	2

	CO4
	3
	3
	3
	3
	2

	CO5
	3
	3
	3
	3
	3

	Average
	3
	2.6
	2.8
	3
	2.4


METHODOLOGY OF TEACHING:
Power Point Presentation, Videos, Quiz, Seminar, White Board method, Assignment and Lecture Method.
 
B.COM (HONOURS)
SEMESTER – I

CORE THEORY (4)
COURSE NAME: BUSINESS ECONOMICS                                                CREDIT: 5
COURSE CODE:    CIC4(7)                                                 INSTRUCTIONAL HRS: 75
COURSE OBJECTIVES: 

The main objectives of this course are to: 

1. Make the students familiarize with the theories and concepts of Business Economics along with the basic economic tools of decision making. 

2. Discuss the law of demand and supply and also describes about the types elasticity of demand and it makes them familiarize the concepts of short-run and long-run   production function. 
3. Provide students with wide knowledge on the consumer behavior and market structure and covers the concept of break-even analysis and clarify it with the help of a case study. 
UNIT-1 THEORIES, CONCEPTS OF BUSINESS ECONOMICS AND DEMAND FORECASTING                                                                          (15 HRS)
Definitions in Economics: Wealth, Welfare and scarcity views in Economics; Business Economics: Meaning, Definition, Nature and Scope of Business Economics; Demand Forecasting: Meaning, Objectives, Methods of Forecasting; Decision Making Tools: Incremental Concept, The Discounting Principle, Concept of Opportunity Cost, The law of Equi-Marginal Principle.

UNIT - 2   DEMAND ANALYSIS AND SUPPLY                                      (15 HRS)
Demand: Meaning and Definition, Law of demand, Demand Schedule, Market demand schedule; Types of demand (Price, Income and Cross demand), Causes for the downward sloping of demand curve, Exceptions to law of demand, Difference between extension and contraction in demand, Increase and Decrease in demand, Factors determining demand; Elasticity of demand: Meaning, Definition, Types of elasticity of demand, Price elasticity of demand, Degrees of price elasticity of demand, Methods of measuring price elasticity of demand, Income elasticity of demand, Types of Income elasticity of demand, Cross elasticity of demand, Factors influencing elasticity of demand; Supply: Meaning, Law of Supply.

UNIT-3    THEORIES OF CONSUMER BEHAVIOUR                           (15 HRS)
Cardinal Approach: Law of Diminishing Marginal Utility– Assumptions, Importance; Equi-Marginal Utility:  Illustration of the law; Ordinal Approach: Indifference Curve Analysis-Meaning, Assumptions of Indifference Curve, Properties of Indifference Curve, Indifference Map, Budget line, Consumer Equilibrium.

UNIT-4 THEORIES OF PRODUCTION FUNCTION AND BREAK-EVEN ANALYSIS                                                                                                       (15 HRS)                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                                        Production Function: Meaning; Laws of Returns: Laws of Diminishing returns, Law of Increasing Returns, Law of Constant Returns; Law of Variable Proportions: Introduction, Assumptions, illustration (three stages of the law); Returns to Scale: Introduction, Difference between Law of returns and Returns to scale, Illustration (Three phases of Returns to scale); Break Even Analysis (practical Application Oriented – Simple case study)
UNIT- 5   MARKET FOR COMMODITIES                                             (15 HRS)
Perfect Competition: Meaning, Features, Price Output determination under Perfect Competition; Monopoly: Meaning, Kinds of Monopoly, Price output determination under Monopoly; Price Discrimination: Types of Discrimination, Degrees of Discrimination, Conditions of discriminating Monopoly, Price Output Determination under Discriminating Monopoly; Monopolistic Competition: Assumptions, Features, Price Output Determination Under Monopolistic Competition.

SELF STUDY:

1. Demand Forecasting for a New Product. 
2. Production Function Analysis in Business Economics. 
3. Market structure in Economics. 
TEXT BOOKS:

1. Dr. S. Sankaran, Business Economics, third Edition, Margham Publications 2010.

2. Cauvery. R, Sudha Nayak. U.K. Girija. N, Kruparani. N, Meenakshi. R, Micro Economic Theory,First Edition, S.Chand (G/L) & Company Ltd, 1998.
REFERENCE BOOKS:
1. R.K.Lekhi , Business Economics, Second Edition, Kalyani Publishers, 2015.
2.  A.Koutsayiannis, Modern Micro Economics, 2ndEdition, Palgrave Macmillan U.K. - Palgrave Macmillan, 2003.
3. Mr John Sloman, Kevin Hinde, Dean Garratt, Economics for Business, 6th edition FT Publishing International, 2013.
4. D.N. Dwivedi, Essentials of Business Economics, First edition, Vikas Publishing House, 2010.
ONLINE RESOURCES:
1. http://www.yourarticlelibrary.com/economics/market/market-structure-meaning-characteristics-and-forms-economics/28736
2. http://www.egyankosh.ac.in/bitstream/123456789/19265/1/
3. https://youtu.be/rn2KV9DkQ2g
4. https://youtu.be/WXM0GwiILc0
5. https://youtu.be/I8YUUrr1c7k
COURSE OUTCOMES:
On completion of this course, the students will be able to:

	CO
	Course Outcome
	Knowledge

   Level

	CO1
	Describe the methods of demand forecasting and apply the knowledge on forecasting demand for a new product. 
	  K2, K3

	CO2
	Explain the law of demand and supply and relate the causes for the downward sloping of demand curve.
	K2,K3, K4

	CO3
	Illustrate the law of diminishing marginal utility and analyze indifference curve approach.
	  K3, K4

	CO4
	Differentiate Law of returns and returns to scale and apply break even analysis with the help of a case study to determine the profit and loss of a business firm.
	  K2, K4 

	CO5
	Distinguish various types of market structure and its determination of price and output in a competitive environment.
	   K3, K4

	K1-Knowledge, K2—Understand, K3-Apply, K4-Analyze


CO-PSO MATRIX

	
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	3
	3
	3
	3


3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation.

METHODOLOGY OF TEACHING:
Class room discussion, Lecture method, Educational games(Kahoot), PPT Slides, Video lessons (you tube).

B.COM (HONOURS)
SEMESTER – II

CORE THEORY (8)
COURSE NAME: INTERNATIONAL TRADE                                           CREDITS: 5
COURSE CODE:     CIIC8(7)                                                INSTRUCTIONAL HRS: 75

COURSE OBJECTIVES:
The main objectives of this course are to: 

1.  Provide foundation in international trade theory and enable the student to apply this theory to the study of issues in globalization, economic integration and trade policy. 
2.  Provide with wide knowledge of balance of trade, balance of payments and rate of exchange and covers the concept of export management and clarify it with the help of a case study.
3.  High light the objectives and principles of international economics. 
UNIT- 1   THEORIES OF INTERNATIONAL TRADE
                       (15 HRS)                      
International Economics – Meaning – Definition, Importance; Theories of Foreign Trade- Classical Theories– Adam smith, Ricardo; Modern Theory of International trade – Hecksher-Ohlin Theory. 

UNIT- 2   BALANCE OF PAYMENT




                (15 HRS)
Balance of Trade: Meaning, Definition, Difference between Balance of Trade and Balance of payment; Balance of Payment: Meaning, Components; Disequilibrium: Meaning, Causes, Methods to Correct Disequilibrium in Balance of Payments; Rate of Exchange: Factors Causing Fluctuations in Exchange Rate, Fixed and Flexible Exchange Rate – Meanings – Merits – Demerits.

UNIT - 3   EXPORT MANAGEMENT



                          (15 HRS)
Export Management: Meaning, Features, Scope; Export Procedure: Registration, Quotation, Shipping, Preparation for Export, Customs and Exchange Formalities, Mate’s Receipt Bill of lading; Export Finance: Role of Commercial Banks in Export Finance, Role of RBI in Export Finance, Role of EXIM Bank in Export Finance; Export Promotion: Export Policy Measures, Export Pricing: Objectives, Factors determining Export Price.

(Practical Application Oriented Simple Case- Study)

UNIT- 4   INTERNATIONAL FINANCIAL INSTITUTIONS

      (15 HRS)
IMF: Origin of IMF, Objectives, Functions, Organizations and Structure of the Fund, Working of the Fund; World Bank: Origin, Functions, Organization, Capital Structure, Funding Strategy, Fund Borrowing, Bank Lending Activities; World Bank Group: IDA: Objectives, Membership, Organization, Financial Resources; IFC: Membership, Financial Resources, Objectives, Organization, Types of Assistance.

UNIT- 5   INTERNATIONAL ECONOMIC RELATION     
                  (15 HRS)
South Asian Association for Regional Cooperation (SAARC)- Introduction, Objectives, Principles, Organization, SAARC funds, SAPTA (Meaning, Features), Achievements of SAARC, Criticisms; New International Economic Order(NIEO): Introduction, Objectives, Implementation; Association of South East Asian Nations (ASEAN) – An Overview.
SELF STUDY:

4. Calculation of Balance of Payment with example. 
5. Export management system.
6. Role of International financial institutions in developing countries. 
TEXT BOOKS:

1.Dr.S.Sankaran, International Trade, Margham Publications, 2005.
2. M.L.Jhingan, International Economics-6TH Edition, Vrindha publications Pvt Ltd, 2009.

REFERENCE BOOKS:
1.Parul Gupta, Export Import Management, McGraw Hill Education (India) Private Limited, Chennai, 2008.
2.Soderston, Bo, International Economics, The Macmillan Press Ltd., London, 2005.

3.Paul R. Krugman , Maurice Obstfeld , Marc Melitz, International Economics Theory and 4.Policy,Pearson Prentice Hall, 2014.
5. Francis Cherunilam, International Economics,5TH Edition, McGraw Hill Education, 2017.
ONLINE RESOURCES:
1.https://www.wto.org/
2.http://www.saarc-sec.org/
3.https://ourworldindata.org/international-trade
4.https://youtu.be/afcOtoZznQU
5.https://youtu.be/guW3gi2ddyc
COURSE OUTCOMES:
On completion of this course, the students will be able to
	CO
	Course Outcome
	Knowledge

   Level

	CO1
	Illustrate and explain the theories of foreign trade.
	K2, K3,K4

	CO2
	Differentiate between balance of trade and balance of payment and discuss the methods to correct disequilibrium in the balance of payments.
	K2, K4

	CO3
	Analyse the export procedures and documentation of the company through a case study.
	K4

	CO4
	Demonstrate the structure and functions of International financial institutions.
	K3

	CO5
	 Describe the economic relations between international associations and distinguish the objectives and principles of   SAARC, SAPTA and ASEAN.
	K2, K4

	K1-Knowledge, K2—Understand, K3-Apply, K4-Analyze


CO-PSO MATRIX

	
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	3
	3
	3
	3

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	2
	3
	3

	CO5
	3
	3
	2
	3
	3

	Average
	3
	3
	2.6
	3
	3


3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation.
METHODOLOGY OF TEACHING:
· Class room discussion, Lecture method, Educational games (Kahoot), PPT Slides, Videos (you tube).
B.B.A.
SEMESTER 1
ALLIED PAPER - 1
COURSE NAME: BUSINESS ECONOMICS      

CREDITS: 5
COURSE CODE: CIAE1(6)                                   

INSTRUCTIONAL HRS: 90
COURSE OBJECTIVES: 

The main objectives of this course are to:
4. Enable the students to learn and understand basic economic concepts and principles of economics
5. Impart the students to apply the theories of economics to take concrete decision in real world situation.

6. Make the students skilfully prepare to apply the concepts and make decisions wisely using cost-benefit analysis in all business conditions.
UNIT - 1 









   (15 Hrs)

Business Economics: Meaning and Definition, Nature of Business Economics, Scope of Business Economics, Tools that Aid in Decision-Making (Basic Principles of Business Economics): Incremental Concept, Concept of Time Perspective, Opportunity Cost Concept, Discounting Principle, Equi-Marginal principle, Risk and Uncertainty, Role and Responsibility of a Business Economist. 

UNIT - 2









   (20 Hrs)

Demand: Meaning and Definition, Types of Demand: Price demand, Income Demand, Cross demand, Demand Determinants, Law of Demand: Meaning, Definition, Assumptions, Explanation of the Law, Causes of Downward Sloping Demand Curve, Exceptions to Law of Demand, Change in Demand: Increase and Decrease in Demand, Extension and Contraction of demand; Supply: Meaning, Definition, Factors Determining Supply, Law of Supply: Meaning, Definition, Explanation of the Law. 

UNIT - 3









   (20 Hrs)

Elasticity of demand: Meaning and Definition, Types of Elasticity of Demand: Price Elasticity of Demand, Income Elasticity of Demand, Cross Elasticity of Demand, Price Elasticity of Demand: Definition, Degrees of Price Elasticity of Demand, Factors determining Price Elasticity of Demand, Measurement of Price Elasticity of Demand: Total Expenditure Method, Proportionate (Percentage) Method, Point and Arc Method, Importance of Elasticity of Demand.
UNIT -4
                                                                                                      (15 Hrs)                
Demand Forecasting: Meaning, Definition, Types of Forecasting: Short-term Forecasting, Long-term Forecasting, Medium-term Forecasting, Methods of Demand Forecasting: Survey Method and Statistical Method, Forecasting Demand for a New Product, Criteria of a Good Forecasting Method.
UNIT 5









   (20 Hrs)
Cost Concepts: Explicit Cost, Implicit Cost, Real Cost, Money Cost, Sunk Cost, Shutdown Cost Abandonment Cost, Cost-Output Relation: Short-Run Cost Curve, Long-Run Cost Curve, Marginal Cost, Average Cost, Relationship Between AC and MC; Revenue: Meaning, Total Revenue, Average Revenue and Marginal Revenue; Break-Even Analysis: Meaning, Assumptions of BEA, Determination of BEP, Uses of BEA, Limitations.
SELF STUDY / EXPERENTIAL LEARNING 

1.In your college town, real estate developers are building thousands of new student-friendly apartments close to campus. If you want to pay the lowest rent possible, should you hope that demand for apartments is elastic or inelastic? 

2.The owner of a small retail store does her own accounting work. How would you measure the opportunity cost of her work?
3. Assume that the marginal cost of production is greater than the average variable cost. Can you determine whether the average variable cost is increasing or decreasing. Explain. 
TEXT BOOKS: 

1.R.K. Lekhi, Business Economics, 3rd edition, Kalyani Publisher Chennai, 2014.

2.Dr. S. Sankaran, Business Economics, 3rd edition, Margham Publications Chennai, 2016.

REFERENCE BOOKS:

1.M.L.Jhingan, J.K. Stephen, Managerial Economics, 2nd edition,Vrinda Publications (P) Ltd., Delhi, 2018.
2.Dr. R.L. Varshney, Dr. K.L. Maheswari, Dr. R.K. Maheswari, Managerial Economics, 22nd edition, Sultan Chand & Sons, Delhi 2014. 

3.K.P.M. Sundaram, E.N. Sundharam, Business Economics, 4th edition, Sultan Chand & Sons, Delhi 1998.
ONLINE RESOURCES: 

1.https://www.khanacademy.org/economics-finance-domain/microeconomics/elasticity-tutorial
2.https://www.youtube.com/watch?v=LwLh6ax0zTE
3.https://byjus.com/commerce/what-is-break-even-analysis/
COURSE OUTCOMES:

On the completion of the course, the students will be able to:

	COs
	Course Outcomes
	Knowledge Level

	CO1
	Explains the necessary instruments to facilitate the management decision.
	K1, K2

	CO2
	Construct resources allocation and determine the prices of goods and services that observed in everyday transactions.
	K2, K3

	CO3
	Illustrate conceptual models of behaviour to predict responses to changes in policy and market conditions.
	K2, K3

	CO4
	Analyze various applications to engage in quantitative analysis
	K2,K4

	CO5
	Points out cost and revenue structure under different stages of production.
	K4

	K1- Remember, K2- Understand, K3- Apply, K4- Analyze


COs-PSOs MATRIX:

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	3
	1
	2
	2

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	3
	2.4
	2.8
	2.8

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING:

Chalk and board, Assignment, Lecturing and Text, E-content Development – PPT, 

 LMS– Google Classroom, Virtual Classroom – Google Meet, Classroom Discussion, 

PDF Files.
B.COM (CS)
SEMESTER 2

ALLIED PAPER - 2

COURSE NAME: BUSINESS ECONOMICS      

CREDITS: 5
COURSE CODE: CIIAE2(7)                                   

INSTRUCTIONAL HRS: 75

COURSE OBJECTIVES: 

The main objectives of this course are to:
1.Enable the students to learn and understand basic economic concepts and principles of economics
2.Impart the students to apply the theories of economics to take concrete decision in real world situation.

3.Make the students skilfully prepare to apply the concepts and make decisions wisely using cost-benefit analysis in all business conditions.
UNIT - 1 









   (15 Hrs)

Business Economics: Meaning and Definition, Nature of Business Economics, Scope of Business Economics, Tools that Aid in Decision-Making (Basic Principles of Business Economics): Incremental Concept, Concept of Time Perspective, Opportunity Cost Concept, Discounting Principle, Equi-Marginal principle, Risk and Uncertainty, Role and Responsibility of a Business Economist. 

UNIT - 2









   (15 Hrs)

Demand: Meaning and Definition, Types of Demand: Price demand, Income Demand, Cross demand, Demand Determinants, Law of Demand: Meaning, Definition, Assumptions, Explanation of the Law, Causes of Downward Sloping Demand Curve, Exceptions to Law of Demand, Change in Demand: Increase and Decrease in Demand, Extension and Contraction of demand; Supply: Meaning, Definition, Factors Determining Supply, Law of Supply: Meaning, Definition, Explanation of the Law. 

UNIT - 3









   (15 Hrs)

Elasticity of demand: Meaning and Definition, Types of Elasticity of Demand: Price Elasticity of Demand, Income Elasticity of Demand, Cross Elasticity of Demand, Price Elasticity of Demand: Definition, Degrees of Price Elasticity of Demand, Factors determining Price Elasticity of Demand, Measurement of Price Elasticity of Demand: Total Expenditure Method, Proportionate (Percentage) Method, Point and Arc Method, Importance of Elasticity of Demand.
UNIT -4
                                                                                                      (15 Hrs)                
Demand Forecasting: Meaning, Definition, Types of Forecasting: Short-term Forecasting, Long-term Forecasting, Medium-term Forecasting, Methods of Demand Forecasting: Survey Method and Statistical Method, Forecasting Demand for a New Product, Criteria of a Good Forecasting Method.
UNIT 5









   (15 Hrs)
Cost Concepts: Explicit Cost, Implicit Cost, Real Cost, Money Cost, Sunk Cost, Shutdown Cost Abandonment Cost, Cost-Output Relation: Short-Run Cost Curve, Long-Run Cost Curve, Marginal Cost, Average Cost, Relationship Between AC and MC; Revenue: Meaning, Total Revenue, Average Revenue and Marginal Revenue; Break-Even Analysis: Meaning, Assumptions of BEA, Determination of BEP, Uses of BEA, Limitations.
SELF STUDY / EXPERENTIAL LEARNING 

1.In your college town, real estate developers are building thousands of new student-friendly apartments close to campus. If you want to pay the lowest rent possible, should you hope that demand for apartments is elastic or inelastic? 

2.The owner of a small retail store does her own accounting work. How would you measure the opportunity cost of her work?
3. Assume that the marginal cost of production is greater than the average variable cost. Can you determine whether the average variable cost is increasing or decreasing. Explain. 
TEXT BOOKS: 

1.R.K. Lekhi, Business Economics, 3rd edition, Kalyani Publisher Chennai, 2014.

2.Dr. S. Sankaran, Business Economics, 3rd edition, Margham Publications Chennai, 2016.

REFERENCE BOOKS:

1.M.L.Jhingan, J.K. Stephen, Managerial Economics, 2nd edition,Vrinda Publications (P) Ltd., Delhi, 2018.
2.Dr. R.L. Varshney, Dr. K.L. Maheswari, Dr. R.K. Maheswari, Managerial Economics, 22nd edition, Sultan Chand & Sons, Delhi 2014. 

3.K.P.M. Sundaram, E.N. Sundharam, Business Economics, 4th edition, Sultan Chand & Sons, Delhi 1998.

ONLINE RESOURCES: 

1.https://www.khanacademy.org/economics-finance-domain/microeconomics/elasticity-tutorial
2.https://www.youtube.com/watch?v=LwLh6ax0zTE
3.https://byjus.com/commerce/what-is-break-even-analysis/
COURSE OUTCOMES:

On the completion of the course, the students will be able to:

	COs
	Course Outcomes
	Knowledge Level

	CO1
	Explains the necessary instruments to facilitate the management decision.
	K1, K2

	CO2
	Construct resources allocation and determine the prices of goods and services that observed in everyday transactions.
	K2, K3

	CO3
	Illustrate conceptual models of behaviour to predict responses to changes in policy and market conditions.
	K2, K3

	CO4
	Analyze various applications to engage in quantitative analysis
	K2,K4

	CO5
	Points out cost and revenue structure under different stages of production.
	K4

	K1- Remember, K2- Understand, K3- Apply, K4- Analyze


COs-PSOs MATRIX:

	COs/PSOs
	PSO1
	PSO2
	PSO3
	PSO4
	PSO5

	CO1
	3
	3
	3
	3
	3

	CO2
	3
	3
	1
	2
	2

	CO3
	3
	3
	3
	3
	3

	CO4
	3
	3
	3
	3
	3

	CO5
	3
	3
	3
	3
	3

	Average
	3
	3
	2.4
	2.8
	2.8

	3-Highly Correlated, 2-Moderately Correlated, 1-Slightly Correlated, 0-No Correlation


METHODOLOGY OF TEACHING:

Chalk and board, Assignment, Lecturing and Text, E-content Development – PPT, LMS– Google Classroom, Virtual Classroom – Google Meet, Classroom Discussion and PDF Files.

