
SUBJECT CODE : P8CA4 

 
CORE COURSE IV – MARKETING MANAGEMENT 

 
Credit Allotted: 4         Max. Marks: 75 

Objectives : 
 

Unit-I 

Definition and Meaning of marketing and Marketing Management-Scope of Marketing 
Management-Nature and Importance of Marketing Management- Problems of 
Marketing Management - Difference between Sales Management and Marketing 
Management – Functions of Marketing Management – Principles of Marketing 
Management - Marketing Organisation Structure. 
 
Unit-II 

Product Development – New Product Planning and Development – Steps in New 
Product Development – Management of Product Life Cycle – Product Line and Product 
Mix Strategies – Pricing – Objectives of Pricing Decisions – Factors influencing Pricing 
Decisions – Process of Price determination – Kinds of Pricing. 
 

Unit-III 
Channels of Distribution – Meaning - Basic channels of distribution - Selection of a 
suitable channel - Factors Influencing Selection of a channel-middlemen in 
distribution-Kinds –Functions - Elimination of Middlemen - Arguments in favour of 
and against. 
 
Unit-IV 
Sales promotion-meaning and definition-objectives and importance of sales promotion 
Causes for sales promotion activities-types of sales promotion programmes-
salesmanship and personal selling-steps in selling-essentials of salesmanship-
importance of salesmanship-qualities 
of a good salesman. 
 
Unit-V 
Meaning and Definition of Advertising - Advertising and Publicity - Objectives of 
Advertising – Functions - Advantages of Advertising - Advertisement copy - Qualities of 
a goodcopy - Elements of an Advertising copy - Objections against Advertisement copy 
- Media of Advertisement - Factors governing the selection of the Media-Advertising 
Agencies - Meaning 
and Definition - Benefits or Services of an Advertising Agency. 
Note: Question paper shall cover 100% theory 
 
Books for Reference: 

1. Marketing Management - C.B.Mamoria and Joshi 
2. Marketing management - Dr.C.B. Gupta and Dr.N.Rajan Nair 
3. Marketing Management - Philip Kotler 
4. Modern Marketing - R.S.N.Pillai & Bagavathi 
5. Fundamentals of Marketing - William J.Stanton 


