Subject Code : PSMCE9
ELECTIVE COURSE V (A) - RETAIL MANAGEMENT
Credit Allotted: 4 Max. Marks: 75
UNIT-I RETAILING CONCEPTS

Definition of retailing - Characteristics of retailing - traditional and non-
traditional retailing - Applications of information technology in retail
management.

UNIT-II RETAIL INDUSTRY

Global trends in retailing — Indian retail industry — Drivers to the growth of
retail -macro and micro environmental influences — Creativity in retailing -
Emerging trends and challenges.

UNIT III RETAIL FORMATS

Different types of retail formats - Choice of location — Store layout and designs -
Positioning of retail shops - Retail store image - Retail service quality
management.

UNIT IV RETAIL MARKETING MIX

Merchandise management - Service retailing Vs. Product retailing - Retail
branding - Pricing for retail — Promotion - Supply chain and logistics - Retail
marketing strategies.

UNIT V RETAIL SHOPPERS BEHAVIOUR

Shopping process - Influences of shoppers’ attitude, perception, personality
and life style in retail shopping behaviour - Handling complaints - Delivering
value to retail shoppers.
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