
Subject Code : P8EME2 
 

ELECTIVE COURSE – II - JOURNALISM AND ADVERTISING 
 

Unit – I 
 
Print Journalism – Television Journalism- Web based Journalism – Editing – 

broadcast Journalism – new Technologies – Today’s news production, 
 
Unit – II  

 
Basic tools of writing – Accuracy – clarity – Brevity – news value – sources of 

information – ethical considerations. 
 
Unit – III 

 
Primary media – secondary media – media planning – media buying. 

 
Unit – IV 
 

Advertising – audience analysis – Target marketing – brand segmentation – 
brand positioning. 
 

Unit – V 
 

Advertising campaign – Public relations – sales promotion – print production –
electronic production – ethics. 
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