Subject Code : PSFTS8

CORE COURSE - VIII (CC) - APPAREL MERCHANDISING

UNIT 1

Merchandising concepts: Definition of merchandising — merchandising as a
business function - Behavioral Theory of the Apparel Industry -
Relationship within the apparel Industry and between the environment and
the industry - Evolution of merchandising in Apparel Industry -
Merchandising Technology : Role — quick response business system -
sources and capabilities — making quick response in to accurate response.

UNIT 2

Market environments — political — legal — technical — social and cultural
environments, basic aspects of culture, analytical approach to culture
factors- cross-cultural challenges.

Apparel market and environment of marketing — micro and macro marketing
environment trends- development — size and structure of Apparel and
Fashion Market- apparel market - study of markets and segments.
Contribution of Fashion markets to the Apparel Industry. Major fashion
markets of the world — Italy- Paris- U.S.A.- Japan.

UNIT 3

Consumer behaviour in Apparel and Fashion Market — Fashion Buyer -
Decision Making — Psychological and sociological aspects — Product Planning
and development — Development of new product. Apparel and Fashion
Market practices and Procedures.

UNIT 4

Merchandising System : Planning - developmental presentation -
merchandise planning- fundamental- overview of line process — traditional
line planning - forecast based merchandise planning. Merchandising

perspective on pricing and profits — planning and controlling merchandising
budget — components of merchandising budget and its mechanics.

UNIT 5

Introduction to Sourcing - Apparel Costing & Quality Assurance for
merchandising Introduction to retail merchandising & visual merchandising
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