Subject Code : HM320
SALES PROMOTION AND ADVERTISING MANAGEMENT
1. Classification and Types of Advertising

Advertising Based on Demand Influence
Institutional or Product Advertising
Timing of Response it Elicits
Sponsorship Arrangement

Advertising according to medium Utilised
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2. Media Selection

a. Media Strategy
b. Print Media
c. Other advertising media

3. Sales Promotion

a. Definition of Sales promotion
b. Trade Sales Promotion

c. Sales Promotion Budget

d. Guidelines to planning sales promotion
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