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CORE COURSE XI - CONTEMPORARY MEDIA TRENDS 
 
Unit 1  

Power of the media, quality of the media content, media objectivity, ethical 
codes and propaganda and media.  
 

Unit 2  

Advertising censorship, violence & sex in media and marginalized people & 
media. 
 
Unit 3  

Politics and media, freedom of the press, media and government relationship, 
media and public trust, peoples right and access to media. 
 
Unit 4  

Religion and media. 

Unit 5  

Media and national/international crisis and global communication dominance. 
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