Subject Code : P8VC2

CORE COURSE -1II - VISUAL CULT AND CULTURE

Unit 1

Understanding popular culture and subculture - productivity pleasures,
popular discriminations, politics of the popular culture Vs people’s culture.

Unit 2

News history and undisciplined events, shopping pleasures, popular news,
consuming women — Reading the popular, the celebrity industry, personality as
brand name.

Unit 3

Rituals, cult and mass culture, hero-worship.

Unit 4

Critical approaches to mass culture, acquisition and transformation of popular
culture.

Unit 5

Popular culture and political power.
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