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CORE COURSE – IX - MEDIA EFFECTS AND ETHICS 
 

Unit 1  

The effects and influence of visual media, long term and short-term effects. 
 
Unit 2  

Various theories of media effects. 

Unit 3  

Laws that control Visual media and its contents. 
 
Unit 4  

Visual media and social responsibility and need for media ethics. 

Unit 5  

Code of conduct for various visual media. 
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