Subject Code : RACSY73D

SECOND ALLIED COURSE I (AC) - FASHION MERCHANDISING
Unit I

Fashion marketing — The fashion marketing mix, the fashion product life cycle.
Customer profiles. Marketing research methods test marketing, Fashion
product, Fashion consumer behaviour.

Unit II

Fashion Retailers — Definition, development of fashion. Types of fashion retail
outlets, career in fashion Retailing, Merchandising policies.

Unit III

Trends in Fashion Retailing - Introduction, consumerism, organizational
flexibility, increased competition, Growth of large-scale fashion retailing.
Emerging forms of Fashion retailing.

Unit IV

Buying offices — Types of Resident buying offices, Fashion consultant, trade
publications.

Unit V

The fashion office — Advertising, publicity, visual merchandising, developing a
fashion image.
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