Subject Code : ECSFCD
Sales Promotion and Portfolio Presentation
Unit - I

Fashion categories Clothing categories. styling, price ranges and size
ranges for men's, women's and kids wear.

Unit - II
Fashion forecasting, Fashion advertising and promotion.
Unit - III

Visual merchandising: window display, interiors, material study. store
planning Elements of visual merchandising.

Unit - IV

Fashion retailing and store management.

Unit - V

Portfolio presentation. Material management and presentation skills.
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