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CORE COURSE VII (CC) - FASHION BUSINESS 
 

Unit – I - Basic Communication 

Fashion Communication Process, Problems and Networks. Fashion Verbal 
communication: Language as a vehicle of communication, Non-Verbal 
Communication.  

 
Unit – II – Inter Personal communication 

Study and practical of inter-personal, small group and presentation skills 

essential to effective social, business and professional interaction. Fashion 
Communicative devices in commercial publicity: letter styles, designs, pictorial 
presentation, slogans, colour variations.  

 
Unit – III – Cultural and Inter cultural Communication 

Cultural and intercultural communication theory and behaviour, development 

of specific communication skills for effective inter-cultural communication.  
 
Unit – IV – Group Discussions 

Principles and methods of modern group discussions, press conferences , 

interviews, seminars.  
 
Unit – V – Fashion Business 

Business of fashion, Scope, forms of business ownership, growth and 
expansion.Industry trends, Market weaks, Trade shows, Development of 
regional fashion centres, Fashion advertising. 
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