ekt PRPER-XTTI " MARKETING MANAGEMENT
Uniter . _ S !
' Marketing functionr Genesis: The Marketing Concont
- Marketing Management system, L
Unit-IT . : . .
Environment of Mafketing: Economic envifonment,
Consumer, Buyer behaviour models, Social--
Qultural emvironment, Legal environment,
ethical issues in marketing, '

(e

Unit-IIT

Marketing strategy ang Marketing Mix: Marketing
Planning, the concept of marketing mix) the concept |
Oof product life‘cycle, New product development,
product policy, pricing strategy, Management of
distribution channels, Advertising and Sales
promotlion. -

Unit-TIV

Sales Management: Salesmanship, Personal selling,
Sales foremasting, Sales-Budget. Motivating the
Sales force, pe'rfomance:' evaluation of Sales
force and their conﬁrolf

Und -V _

‘Marketing of ‘Services s Characteristics of Services,

- Customer service, Market segmentation ang Marketing

Mix with special reference to Hotel inustry,
Marketing'strategies for Hotel in%ustry.
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