Subject Code : RACSY85C

FIRST ALLIED COURSE III
ADVERTISING BASICS

Unit 1

Introduction to Advertising - Definition, Role of Advertising, Types of
advertising, Advertiser and Agency partnership, Structure and functioning of an
Ad agency.

Unit 2

Audience analysis — buyer behavior, segmentation, targeting and positioning.
Advertising research, objectives, Strategy and Plans.

Unit 3

Creative perspectives of advertising - creativity, creative strategy, copy writing,
art Direction, print production, and electronic production.

Unit 4

As appeal. Media selection-objectives, strategies and planning, Client servicing,
print media, electronic media, direct marketing and out of home advertising.
Advertising Ethics.

Unit 5

Dynamics of creating and executing the complete campaign strategy — sales
promotion, Public relations, local advertising, Campaign budgeting and
execution, testing and Evaluation.
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