Subject Code : RCCSVC3
CORE COURSE IV - MEDIA CULTURE SOCIETY

Unit 1
Why study Media? How and How not to study Media?

Unit 2

Media Determinants: Owners and controlling companies; Media institutions,
the State and the law; Media self-regulation and control, Economic
determinants, Advertisers, Audiences, Media personnel, Sources.

Unit 3

Media Techniques: (Class presentations) Selection, The rhetoric of the image,
Image and text, the effects of camera and crew; Set-ups, Film and sound
editing; Interpretive frameworks, Visual coding, Narrative.

Unit 4
Media Ideology: Defining ideology, Ideology in the classroom.

Unit 5

Audience Relationship: Problematising audiences, Audience positioning,
Subjectivity, Pleasure.
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