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CORE COURSE X – DEVELOPMENT COMMUNICATION 
 

Unit 1 

The nature of Development. Defining development as a Goal, as a Process; Key 
concepts: Self-reliance, Dependence, Cultural Identity, Decentralization, 
Participation, Modernization, Industrialization, First-Second-Third-Fourth 
Worlds, Basic Needs etc. Complexities of development efforts; Alternate paths 
to development; Development and Colonialism; Development and Tradition 
bound Society. 
 

Unit 2  

The Concept of Development Communication: Definitions, Roles and 
Philosophy of Development Communication - Differences from General 
Communication, Goals. Differences between Communication and Development 
Communication; Models of Daniel Lerner, Everett Rogers and Wilbur Schramm. 
 

Unit 3 

Communication for social change. Using Folk Forms for Social Change; Taking 
Theatre into the Streets; Empowerment through Silver Screen; Role of a 
communicator in the process of social change. Folk forms and `alternative 
silver screen' for social change. 
 

Unit 4 

Social Advertising. Historical perspective. Taxonomy of advertising. Social 
advertising - the concept, why of social advertising, taxonomy of social ads. 
Social advertising in India - areas covered, agencies involved, the DAVP and 
other media units, organized sector and voluntary organizations, international 
agencies. 
 

Unit 5 

Campaign Strategies - the why and how of a campaign, audience analysis, 
fixing target audience, focusing message, determining media choice, execution 
of a campaign by the students. 
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